THE RISE OF THE
WORKSPACE CONSUMER

organizations, are totally in control of where, how and
when they work.

NINA, THE 2040 EMPLOYEE

For Nina and millions of other 'digirati’ employees, work is something
you do, not a place you commute to.

For Nina, no two days are the same...

SMART WORKPLACE 2040

Nina is a workspace consumer: she has a high degree of choice of workspaces
and chooses from a complex model of easily accessible locations:

@Warp workspace @Coworking @Faraday Bistro
Mobile collaboration: Collaboration hub: Isolation time: Focus space, offline
Whilst using comfortable, To drive enterprise for quiet productivity

connected public transport competitiveness

@Hive

The home enviroment:
Winding down and
quality time

Working on the move:
Maintaining a
high-performance
workflow and staying
productive as you move

@Eco Workplace
The trophy workspace:
A highly networked,
campus-based HQ

@Smart Workspace
Meeting and collaborating:
High performance collaboration

CORPORATE REAL ESTATE AND FACILITIES MANAGEMENT WILL
NEED TO ADAPT FOR THE NEXT GENERATION OF ‘DIGIRATI’ EMPLOYEES
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Download a full copy of the Smart Workplace 2040 report from on.jci.com/SW2040
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