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T 
he catalyst for practically 

every change in the way 

offices are designed and 

managed is technology. 

This has been true since the first 

offices appeared at the turn of the 

twentieth century. All that changes 

is the nature of the technology that 

is most influential and ς frequently 

ς most misunderstood. By its very 

nature each piece of new 

technology takes a while to enter 

our consciousness as we learn to 

understand not only what it is in 

itself but what it is all about. This 

involves a combination of its 

intended uses and its unintended 

consequences. The coming year will 

see technology for the workplace 

discussed as never before, not least 

in terms of how different 

technologies integrate to drive 

innovation in the way offices are 

designed and managed. Here are 

our predictions of which 

technologies we will be talking 

about most during 2013. 

     1. Unified communications 

One of the most striking aspects of 

many of the technologies on this 

list is that they are not discrete 

pieces of technology but 

technological principles that define 

new approaches and new 

applications of technology. While 

this is useful in terms of giving 

these ideas labels, it does mean 

they are open to interpretation 

which can lead to some confusion 

about what each is and what it 

means. 

Unified communications (UC) is a 

typical example of this. In simple 

terms, it defines the  integration of 

a range of communication services 

in real time such as instant 

messaging, telephony (including IP 

telephony), video conferencing, 

data sharing as well as non-real-

time communication services such 

as voicemail, e-mail and SMS. It is 

not dependent on a single product, 

but rather applies a range of 

products to provides a consistent 

ά¦ƴŘŜǊǎǘŀƴŘƛƴƎ ƴŜǿ ǘŜŎƘƴƻƭƻƎȅ 
takes time because it usually involves 
learning a combination of its 
intended uses and its unintended 
ŎƻƴǎŜǉǳŜƴŎŜǎέ 

The future of the principles of unified 
communications will be defined by the 
growing role of videoconferencing. It 
will change the nature of the way we 
work and the structure of the working 
environment 
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user interface and user experience 

across multiple devices and types of 

media. Crucially, it is focussed on 

desktop delivery, making it 

accessible and intuitive for users. 

From the perspective of the 

individual, UC allows them to send 

a message in one medium and have 

it received in another for example 

by accessing voicemail messages 

through email or text. It also allows 

the individual to access resources 

and facilities quickly and easily.  

Systems automatically detect online 

presence and will communicate in 

the most appropriate format or 

stored to be accessed later. 

 From the perspective of the 

organisation, UC offers the 

opportunity to integrate a wide 

range of business processes and 

optimise them according to the 

specific objectives of the business. 

By definition, this depends on a 

broad approach that will vary 

according to the needs and wishes 

of each organisation and evolve 

over time. 

At its heart is the core principle of 

providing the organisation and its 

employees and other stakeholders 

with a single, common 

technological platform. Ideally, it 

should optimise the processes of 

the organisation and create a 


