The second half of 2013 saw the global economy start to pick up pace with global growth projected
at 3.7% for 2014. Within the UK, growth is forecast to reach 2.4%, exceeding other major European
economies, while the unemployment rate has seen the largest decline since 1997.

Against this optimistic backdrop we undertook our 5th annual global Perspectives survey of
over 7,000 employees in 20 countries across the world. This summary highlights the latest trends in
employee engagement, identifies what is driving engagement and uncovers the key issues

influencing the employee experience for workforces in the UK.
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Innovation Index

Considerable declines in innovation place
the UK index second lowest globally.
There is a belief that organisations are
not learning from mistakes or recognising
failure as part of innovation.

Wellbeing Index

The UK is ahead of Continental Europe
but behind the US, Australia, India and
China. Less than half believe that their
organisation cares about health and
wellbeing or is good at promoting and
communicating it.

Diversity Index

The UK is in line with the global index.
Employees generally feel their individual
differences are respected, but fewer feel
treated with fairness and respect.

UK now ranks
3rd lowest globally.
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Employee Engagement Index (EEI)

is an average of the positive responses
to 6 engagement questions based on
the Say, Stay, Strive model.
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