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As the boundaries between the various aspects of 
our working lives blur, so too do those that once 
existed between the different disciplines that work 
within the built environment sector. Workplace 
Insight reports and comments on issues related to 
those disciplines; including facilities management, 
design, contract interiors, property, technology, 
procurement, human resources and general 
management, and explores their relationships with 
each other. 

Written from a neutral standpoint with 
contributions from practitioners as well as suppliers 
and industry bodies, Workplace Insight is the most 
exciting voice in the field of workplace design and 
management and is the UK’s most widely read 
publication in the sector according to Alexa data.

Daily news updates, analysis and comment is shared 
online with thousands of practitioners. Thousands 
of unique users read the site each day offering those 
who work with us the chance to reach out to a 
unique audience of decision makers and influencers.
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A few years ago, when listening to office designers 
and suppliers about trends in the market, it became 
apparent that they were not merely holding new 
conversations about the workplace with their 
customers, but also holding them with new people 
within each organisation. As well as facilities and 
property managers, they were talking far more with 
senior executives, HR directors and managers, IT 
specialists, project managers and change managers. 

This was not a new phenomenon as such because 
we’ve known for some time that the workplace sits 
at the intersection of people, place and technology, 
but it was a significant crystallisation of it. We had 
reached a tipping point in which conversations 
about the workplace had to pay at least as much 
attention to the digital and cultural space as the 
office itself. 

What has emerged is both a new way of thinking 
about the workplace and a new group of people 
doing the thinking. It remains a discipline rather 
than a profession and Insight are pleased to be 
at the forefront of the drive for better work and 
workplaces, first with online publication Workplace 
Insight and now with IN Magazine, the first of its 
type dedicated to the new era and a way of holding 
fresh conversations about it.
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IN MAGAZINE
issue 1,  january 2020n •WORKPLACE DISRUPTION

•SANDRA GRITTI ON THE EDGE

•SIEMENS’  NEW ZUG CAMPUS

•THE UNSCIENCE OF DATA
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89,116   
average monthly unique visitors

197,023   
monthly page views

41   
median age of readers

64%   
occupiers inc HR, FM, IT and RE managers

17,874   
confirmed weekly newsletter subscribers

18% 
 

specifiers inc architects and designers

Source:  
Google Analytics Jan1 2019 to Dec31 2019 / details  

of confirmed newsletter subscribers

51% female readership 49% male readership
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workplaceinsight.net

Contribute
We welcome contributions that comply with  
our strict editorial guidelines.

Advertise

Hyperlinked sidebars:  £470 per week

Hyperlinked top banner:  £500 per week

Ads run on all pages and include hyperlinks and
unlimited changes to mirror product launches,
campaigns etc.

Sponsor

Editorial promotion:  £250 per feature

Newsletter banner:  £350 per week

Podcast: On Request

Featured pages: On request

Briefings:  £3,500 including  
 permanent hosting,   
 ideas development,   
 copywriting and layout

Mechanical data 

We accept the following ad formats:

• gif   • jpg   • html   • png

Dimensions:
Sidebars:  265 px wide by up to 600px high
Banners:  600 px wide by 120 px high

Please supply a URL for linking ads and to allow
us to provide readership data.

Contributions should be supplied in a word
format, typically are around 800 to 1,000 words
in length and should include where possible
an image and author details including a  
recent picture.
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IN Magazine 

Please supply as a high resolution, print-ready 
PDF, in CMYK, uncoated profile with a printed 
colour proof.

Single page: £1,000
Trim size: H 420 mm x W 275 mm
Bleed:  H 426 mm x W 281 mm

Double page: £2,000
Trim:   H 210 mm x W 275 mm 
Bleed:  H 216 mm x W 281 mm

Please send all artwork and production enquiries 
to enquiries@workplaceinsight.net

Workplace Insight Podcast

A new opportunity to join the ongoing and 
developing debate about work and workplaces. 
Available on iTunes, Spotify and Soundcoud. 
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A few years ago, when listening to office designers and suppliers about trends 
in the market, it became apparent to me that they were not merely holding new 
conversations about the workplace with their customers, but also holding them 
with new people within each organisation. As well as facilities and property 
managers, they were talking far more with senior executives, HR directors and 
managers, IT specialists, project managers and change managers. 

This was not a new phenomenon as such because we’ve known for some time 
that the workplace sits at the intersection of people, place and technology, but it 
was a significant crystallisation of it. We had reached a tipping point in which 
conversations about the workplace had to pay at least as much attention to the 
digital and cultural space as the office itself. 

What has emerged is both a new way of thinking about the workplace and a 
new group of people doing the thinking. It remains a discipline rather than a 
profession and we are pleased to be at the forefront of the drive for better work and 
workplaces, first with our online publication Workplace Insight and now with IN 
Magazine, the first of its type dedicated to the new era and a way of holding fresh 
conversations about it. 
 
I hope you enjoy this first pilot issue, and I hope you subscribe to receive future 
issues when we begin publishing in earnest in 2020 and the coming years.         

Mark Eltringham
Publisher, IN magazine
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No matter who sat in the chair 
before you, how long you’ll be 
in it, or what you’ll be doing, 
Cosm gives you instant comfort 
– anywhere you work. 

hermanmiller.com/cosm

For You 
Everyone
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INTERVIEW 0908

Life on 
the 

edge

Sandra Gritti of 
EDGE on why 
creating the best 
office building in 
the world was never 
going to be enough
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Left 
Edge Olympic 
Amsterdam is 
designed to raise the 
bar for building design 
yet again

COMPANY NEWS 33

Viva Bisley

Flex gives teams extra control

Sports Direct 
London office

Red Alert

bisley transforms its madrid showroom to launch its  
collaboration with mig group, vetrospace and nardi brand.

the steelcase flex collection is designed to support team-
based work with the uk now spending 55% of their time 

Bisley’s Madrid showroom was first 
opened in the Spring of 2017 to great 
acclaim,  situated in the smart district of 
Salamanca the showroom fast became a 
destination for architectural and design 
practices. This year Bisley Spain has 
partnered with the Mezzalira Investment 
Group (MIG), whose brands include 
Sinetica, Sitland, Jesse and Rotaliana. This 
heralds a new and exciting time for Bisley 
Spain who have created a multipurpose, 
productive and personality-filled space. 
The revamped showroom tells the story 

of today’s working environments, utilising 
a curated selection of Bisley’s product 
ranges to create an immersive experience 
in the chracterful space.

Speaking about the collaboration, 
Bisley’s Director of Spain, Nuno Esteves 
said, ‘Bisley has always designed products 
of the highest quality. Our collaboration 
with MIG Group, means that we are now 
able to offer a full and versatile range of 
office solutions and experiences to the 
Spanish market, designed to support the 
needs of any particular space.”

PENSON, the Architecture and Interior 
Design Studio whose visionary projects 
include new hospitality brand JO&JOE 
and Google’s UK HQ has turned its 
expertise to Sports Direct International’s 
new London offices. 

Working with Michael Murray, the 
retailer’s Head of Elevation, PENSON 
has created a unique interior experience 
over four floors, designed to promote 
a retail connection in an inspiring and 
sleek environment. The London office sits 
above its newly opened Flannels’ flagship 
store in Oxford Street and has been 
designed to spearhead the elevation of the 
group, bringing together creative teams 
across Sports Direct International Plc.  

More than 33,000 of Orbis Protect’s 
specialist Red Alert devices and 
applications have been sold to employers 
up to June this year – an increase of more 
than 8% when compared with the same 
period the previous year. In addition, a 
rise in interest is being partly driven by 
organisations whose staff work in low 
risk professions and have not previously 
sought protection from traditional lone 
worker technology. 

Steelcase has launched the Flex 
Collection, in response to new research 
that suggests many workplaces do not 
support the growing trend of agile and 
team-based work. Team-based work 
is increasing as people in the UK now 
spend 55% of their time working with 
others, according to new Steelcase 

global research. This global trend toward 
collaboration is critical for organisations 
which need to quickly generate new ideas 
and solve complex problems. 

Starting in 2017, Steelcase researchers 
observed the daily activities of creative 
and high-tech teams in North America, 
Europe and the Middle East. They 
saw teams who became frustrated and 
hacked their offices to improve their 
space—claiming territory with makeshift 
barricades, repurposing everyday objects 
to create places for group work and 
covering walls and ceilings with sticky 
notes to display information.

These high-performing teams inspired 
the Steelcase Flex Collection. 

London 
7 Clerkenwell Rd, EC1M 5PA
+44 (0) 20 7253 0364

Manchester 
25-27 Booth St M2 4AF
+44 (0) 16 1711 0585

HQ
+44 (0) 1384 455570
sales@bossdesign.com
bossdesign.com

Kruze Collection 

Dubai 
Al Noor St, Al Sufouh 1 
+971 (0) 443 788 99

Chicago 
222 Merchandise Mart Plaza
+1-844-353-7834

BossKruzeW-InsightsAd.indd   1BossKruzeW-InsightsAd.indd   1 27/11/2019   20:3527/11/2019   20:35
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Interview 
– Sandra Gritti of Edge 
Technologies on a new era  
for building and tech design

Perspectives 
– You might have the data but 
do you have the science to go 
along with it?

Case study 
– The new Siemens Campus 
in Zug Switzerland provides 
a model for the buildings and 
cities of the future
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05 Publisher’s letter
A new breed of designers, managers and occupiers are transforming the 
digital and physical workplace and they deserve their own magazine

07 Comment
Patience is an underestimated virtue and we need it more than ever in a 
world built for impatience, writes Antonio Argandoña Ramiz.
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08 Life on the edge
It’s only a few years since The Edge in Amsterdam pointed the 
way ahead for building and office design. Now the firm reposnsible 
is pushing the bar ever higher. We meet Sandra Gritti of Edge 
Technologies to ask what’s next. 

14 Perspectives
Whatever you might have been led to believe, having data about people 
and their behaviour does not create a science, writes John Rapley.

17 Case study
The new Siemens Campus in Zug, Switzerland explores the 
intersections of physical and digital space in bold new ways and points 
the road ahead for the tech and engineering giant itself

22 A brief history of workplace disruption
Anthony Brown sets out the products, offices and ideas that have 
shaped the way we now think about work and workplaces

27 Life after carbon
A new urban model is transforming the way we design and use physical 
space, generate wealth, consume and dispose of resources, exploit and 
sustain the natural ecosystems we need, and prepare for the future, write 
Peter Plasnik and John Cleveland.
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Look closely at one of your favourite interior design sets and often 
you’ll notice a familiar looking little birdie perched somewhere. That’s 
the Eames House Bird and it’s come to signify something special
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WORKPLACE DESIGN 2322

A brief history 
of workplace 
disruption

Left, this page 
The Johnson Wax building

Below 
Arne Jacobsen’s Ant Chair 
for Fritz Hansen.

Office work has existed in some form ever since people started 
writing on tablets and papyrus. Depictions of clerical staff are 
common in the Bible and on the walls of pyramids. In the mid 14th 
Century the Church of San Nicolò, commissioned the artist Tomaso 
da Modena to create the fresco in the chapter room of the church 
depicting forty monks of the order hard at it at their desks. The 
word office itself derives from the famous Uffizi in Florence, created 
in 1560. Things picked up after the Industrial Revolution, as is 
evident from the work of Charles Dickens amongst others. The first 
recognisable  swivel chairs were developed by the likes of Thomas 
Jefferson, Albert Stoll and Peter Ten Eyck. These developments have 
tracked wider social, economic and cultural trends so the history of 
office furniture design holds a mirror to the world.

Early  
20th  
Century

Mid 
20th  
Century

The first widely recognised example of a modern 
office is the 1904 Larkin Building designed by 
Frank Lloyd Wright. Shortly after Frederick Taylor 
introduces his theories of scientific management 
which applies industrial principles of the division of 
labour and time and motion to the office.

Soon, the likes of Steelcase and Herman Miller 
are founded to create products for the new forms of 
workplace. In 1939 Frank Lloyd Wright completed 
his work on the Johnson Wax building including 
The Great Workroom, an early form of open plan, 
and all the furniture within. Still truly breathtaking.

In the 1920s and later in Europe the 
development of new materials such as tubular 
steel combined with the rise of the Modernist 
movements and its figureheads such as Mies van 
der Rohe transformed the world of architecture and 
design.

In their wake and on the other side of the 
Atlantic, designers like Eero Saarinen and Charles 
and Ray Eames designed genuinely iconic products 
that endure to this day.

While the Eames continued to create designs in a 
range of new materials, George Nelson introduced 
the first L-shaped workstation in 1947.

In Europe in the early 1950s a new conception 
of open plan was forming around the idea of 
Bürolandschaft. In contrast to the open plan 
bullpens that were common in the US, the brothers 
Wolfgang and Eberhard Schnelle developed 
the idea based on a new focus on the needs of 
individuals and the flow of information between 
them. Although still open plan, it opened up a new 
idiom that still distinguishes European open offices 
from those in the US.

Also in Europe in the 1950s, Arne Jacobsen 
began to design his own generation of furniture 
icons for Fritz Hansen. Many of the designs from 
this era continue to be widely specified and copied 
as they have achieved iconic status and serve as 
easily recognisable design signifiers.

Opposite page 
The Seated Scribe, a  
sculpture dating back  
over 4,000 years now in  
The Louvre

WORDS – ANTHONY BROWN
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Object
– Eames House bird

Helping you work better anywherewww.bisley.com

Bridge: Versatile solutions that help your workday to flow.
Inspired by the traditional meeting room credenza, but 
re-imagined for the contemporary office and work styles, 
Bridge combines storage, stowage and room division in 
one seamless system.

34 FINAL WORD

Designers often turn out to be cultural magpies, assimilating 
the ideas and objects they find into their lives and work. For the 
world’s greatest designers, the things they acquire become part of 
their iconography. This is why the Eames House in Los Angeles 
retains its fascination for fans of the work of Charles and Ray 
Eames. Built in 1949 it remains open to the public. 

Far from the minimalist ideals that might be associated with 
two of the giants of 20th Century design, the house is thoroughly 
lived in, cluttered with books, artefacts, trinkets, pictures and 
mementoes. Perhaps the best known of these is the figure of a 
black wooden bird that stands in the centre of the house’s living 
room. Its renown lies in both its enigmatic appeal and the way 
it was frequently used as an accessory by the Eames in their 

photography. Perhaps the best known of these photographs is one 
in which the bird appears amongst the legs of a cluster of Wire 
Chairs, as if it were trapped or hiding in a woodland thicket. 

The precise origins of the statue are uncertain although it 
originated in Illinois where an artisan called Charles Perdew built 
a reputation for carving wooden bird decoys. His works continue 
to appeal to aficionados of American folk art, drawn to their 
purity of design and fetch high prices at auctions. The original 
bird is certainly unbuyable, but you can still get one from Vitra 
in Europe and Herman Miller in North America. It is not only 
beautiful in its own right, but also replete with history and  
cultural associations which is why it’s often found perched in 
images of interiors. 
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