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As the boundaries between the various aspects of 
our working lives blur, so too do those that once 
existed between the different disciplines that work 
within the built environment sector. Workplace 
Insight reports and comments on issues related to 
those disciplines; including facilities management, 
design, contract interiors, property, technology, 
procurement, human resources and general 
management, and explores their relationships with 
each other. 

Written from a neutral standpoint with 
contributions from practitioners as well as suppliers 
and industry bodies, Workplace Insight is the most 
exciting voice in the field of workplace design and 
management and is the UK’s most widely read 
publication in the sector according to Alexa data.

Daily news updates, analysis and comment is shared 
online with thousands of practitioners. Thousands 
of unique users read the site each day offering those 
who work with us the chance to reach out to a 
unique audience of decision makers and influencers.
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A few years ago, when listening to office designers 
and suppliers about trends in the market, it became 
apparent that they were not merely holding new 
conversations about the workplace with their 
customers, but also holding them with new people 
within each organisation. As well as facilities and 
property managers, they were talking far more with 
senior executives, HR directors and managers, IT 
specialists, project managers and change managers. 

This was not a new phenomenon as such because 
we’ve known for some time that the workplace sits 
at the intersection of people, place and technology, 
but it was a significant crystallisation of it. We had 
reached a tipping point in which conversations 
about the workplace had to pay at least as much 
attention to the digital and cultural space as the 
office itself. 

What has emerged is both a new way of thinking 
about the workplace and a new group of people 
doing the thinking. It remains a discipline rather 
than a profession and Insight are pleased to be 
at the forefront of the drive for better work and 
workplaces, first with online publication Workplace 
Insight and now with IN Magazine, the first of its 
type dedicated to the new era and a way of holding 
fresh conversations about it.
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89,116   
average monthly unique visitors

197,023   
monthly page views

41   
median age of readers

64%   
occupiers inc HR, FM, IT and RE managers

17,874   
confirmed weekly newsletter subscribers

18% 
 

specifiers inc architects and designers

Source:  
Google Analytics Jan1 2019 to Dec31 2019 / details  

of confirmed newsletter subscribers

51% female readership 49% male readership
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workplaceinsight.net

Contribute
We welcome contributions that comply with  
our strict editorial guidelines.

Advertise

Hyperlinked sidebars:  £470 per week

Hyperlinked top banner:  £500 per week

Ads run on all pages and include hyperlinks and
unlimited changes to mirror product launches,
campaigns etc.

Sponsor

Editorial promotion:  £250 per feature

Newsletter banner:  £350 per week

Podcast: On Request

Featured pages: On request

Briefings:  £3,500 including  
 permanent hosting,   
 ideas development,   
 copywriting and layout

Mechanical data 

We accept the following ad formats:

• gif   • jpg   • html   • png

Dimensions:
Sidebars:  265 px wide by up to 600px high
Banners:  600 px wide by 120 px high

Please supply a URL for linking ads and to allow
us to provide readership data.

Contributions should be supplied in a Word
format, typically are around 800 to 1,000 words
in length and should include where possible
an image and author details including a  
recent picture.

• enquiries@workplaceinsight.net  • 00442032393418 • www.workplaceinsight.net                                              

Opportunities
people | places | technology

H
O

R
IZ

O
N

 |
 G

L
O

B
A

L
 C

O
M

M
A

N
D

 &
 C

O
N

T
R

O
L

 C
E

N
T

R
E

, N
O

R
D

E
A

, W
A

R
S

A
W



• enquiries@workplaceinsight.net  • 00442032393418 

IN Magazine 

Please supply as a high resolution, print-ready 
PDF, in CMYK, uncoated profile with a printed 
colour proof.

Single page: £1,750
Trim size: W 210 mm x H 275 mm
Bleed:  W 216 mm x H 281 mm

Double page spread: £2,500
Trim:   W 420 mm x H 275 mm 
Bleed:  W 426 mm x H 281 mm

Please send all artwork and production enquiries 
to enquiries@workplaceinsight.net

Workplace Insight Podcast

A new opportunity to join the ongoing and 
developing debate about work and workplaces. 
Available on iTunes, Spotify and Soundcloud. 

• www.workplaceinsight.net                                              

A few years ago, when listening to office designers and suppliers about trends 
in the market, it became apparent to me that they were not merely holding new 
conversations about the workplace with their customers, but also holding them 
with new people within each organisation. As well as facilities and property 
managers, they were talking far more with senior executives, HR directors and 
managers, IT specialists, project managers and change managers. 

This was not a new phenomenon as such because we’ve known for some time 
that the workplace sits at the intersection of people, place and technology, but it 
was a significant crystallisation of it. We had reached a tipping point in which 
conversations about the workplace had to pay at least as much attention to the 
digital and cultural space as the office itself. 

What has emerged is both a new way of thinking about the workplace and a 
new group of people doing the thinking. It remains a discipline rather than a 
profession and we are pleased to be at the forefront of the drive for better work and 
workplaces, first with our online publication Workplace Insight and now with IN 
Magazine, the first of its type dedicated to the new era and a way of holding fresh 
conversations about it. 
 
I hope you enjoy this first pilot issue, and I hope you subscribe to receive future 
issues when we begin publishing in earnest in 2020 and the coming years.         

Mark Eltringham
Publisher, IN magazine

Editorial
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No matter who sat in the chair 
before you, how long you’ll be 
in it, or what you’ll be doing, 
Cosm gives you instant comfort 
– anywhere you work. 

hermanmiller.com/cosm

For You 
Everyone
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INTERVIEW 0908

Life on 
the 

edge

Sandra Gritti of 
EDGE on why 
creating the best 
office building in 
the world was never 
going to be enough

 
WORDS – MARK ELTRINGHAM
IMAGES - EDGE TECHNOLOGIES  

Left 
Edge Olympic 
Amsterdam is 
designed to raise the 
bar for building design 
yet again
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Mind                
mapping
How we orientate 
ourselves in a 
space can have 
profound effects on 
our thoughts and 
behaviour

Do you know where you are? Have a 
think for a moment. Look around. Ask 
yourself: how did I get here and if I know, 
could I give someone directions to come 
and find me? 

Now think again. How often do you 
go out for a walk in the countryside and 
explore? What happens? Do you have a 
decent sense of direction? How would you 
cope if you became lost?

We should all be OK because we have 
in-built way finding abilities. Prehistoric 
man, hunter gatherers survived because as 
a group they had a strong sense of where 
they were. They were connected with their 
surroundings. Are we? One could argue 
that many of the day to day issues we 
face in society, our anxieties and stress are 
rooted in a lack of awareness of not just 
who we are, but were we are and how we 
relate to the spaces around us. 

Most of us don’t challenge the notion 
of where we are. What we do and how we 

do it is largely accepted because society 
has given us a framework to operate 
within. We work indoors mainly. We 
perform a task in exchange for which we 
are given something of value – which we 
exchange for food, goods and services. But 
humans are not hot-wired for this. 

It is unlikely that as a species we are all 
going to be able to regress in some form 
of mass therapy session to become more 
in touch with our inner caveman or cave 
woman. But a better understanding of the 
instincts still inside of us that drove man 
to evolve might help us to cope better 
with what we deal with when we are at 
work, at home and at play. 

Let’s take one key factor that almost 
all of us overlook everyday: how we orient 
ourselves in our sense of space or place, 
our position in relation to unfamiliar 
surroundings. How do we find our way? 

Think about your sense of direction. 
Many of us claim to have a good one – 
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Interview 
– Sally Gunnell in conversation 
with Kate Usher on the 
challenges women face in  
the second phase of their lives 

Feature 
– Mapping office design  
for an organisational means 
understanding how it fits with 
wider aspects of culture

Feature 
– Digital twin technology  
is set to transform the way  
we design and manage the  
built environment
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Club  
culture

WORDS – TOBY BENZECRY

One of the misperceptions 
people may have in 
understanding the nature of 
evolution is that they assume 

that all of life is evolving towards a single 
optimal creature. But it is not a procession 
towards a singularity but something 
rather more complex and interesting.

Instead it is a tree in which each 
branch and twig is home to a creature 
perfectly evolved to live on it. It merely 
occupies the branch to which it has 
adapted best. And unless some external 
force acts on its environment, it will 
remain as it is.  

The same is true of the workplace. 
Prognoses about the future of work tend 
to assume all organisations are evolving 
their office design towards one commonly 
shared model. But this cannot be true. 
Instead we are seeing the proliferation 
of office design models, some of which 
are better suited to the shape of each 
organisation, its people and its culture. 

The challenge is to identify the 
characteristics of the organisation and 
match them to the branch of office design 

best suited to them. And just as life on 
Earth has an inbuilt mechanism which 
allows it to adapt to changing conditions, 
so too must office design. A workplace 
may be created for the present, but it also 
has to possess a way of reconfiguring to 
adapt to the changes we know will come.  

working cultures
Workplace design should be inextricably 
linked to both an organisation’s identity 
and its culture. The issue of workplace 
culture, and why it might succeed or 
fail, has become a matter of a great deal 
of study as the basis for office work has 
moved on from the scientific management 
theories of the early to mid-20th Century. 

This aped the hierarchies, structures 
and forms of factories. It once prevailed 
but even now its vestiges remain, often 
in spite of the decades of research and 
a changing world of work that show us 
better ways of getting things done. 

Often these are rooted in an 
organisations culture. As Peter Drucker 
famously said, culture eats strategy for 
breakfast. By which he didn’t mean to 

Aligning an office design with a work 
culture is one of the greatest challenges that 

face organisations and designers

>

suggest that strategy was unimportant 
rather that it had to go hand in hand 
and occasionally take a back seat to the 
creation of a well-defined, well managed, 
powerful and empowering culture.

Researchers have set out ways of 
defining cultures, often by plotting its key 
characteristics along axes and creating 
matrices that can help organisations plot 
their own culture and map out where 
they’d like to be and what effect this could 
have on the organisation.  

Often these have a direct correlation 
with the workplace. For example, in their 
seminal, groundbreaking reserach looking 
at the competing dimensions of corporate 
effectiveness, the researchers Robert 
Quinn and John Rohrbaugh presented 
the idea that organisational culture and 
effectiveness are defined by two primary 
dimensions that are closely aligned with 
work processes and space: the degree of 
structure and place of focus.  

• Structure. This works along a 
continuum from centralised control, order, 
hierarchy and predictability at one end 
to more organic processes, flexibility and 
volatility at the other.  

• Focus. The attitude of the organisation 
to its internal processes against its 
outward looking focus on the market and 
its place in the world.

If these two cultural dimensions are 
arranged in a matrix, this yields four main 
categories of culture: Creative, Controlled, 
Competitive, and Collaborative that 
align with some useful definitions of 
office design which will be explored later. 
Crucially, these are not definitive ways of 
categorising a particular organisation, but 
instead offer a continuum across several 
dimensions in the same way that offices 
should never be defined in limited forms. 

a handy guide
One of the authors and management 
thinkers that has done most over the past 
thirty years to define how organisational 
culture can meet the demands of a 
changing world is Charles Handy. It’s a 
subject that crops up in all of his work, 

Below 
Primal Base, London. 
Typical of a new 
generation of offices 
that emphasise their 
role as social spaces

O

Toby Benzecry is 
CEO of Workplace 
Futures Group. A 
paper expanding 
on the issues in this 
feature is at this link. 

Object
– Eames House bird

Helping you work better anywherewww.bisley.com

Bridge: Versatile solutions that help your workday to flow.
Inspired by the traditional meeting room credenza, but 
re-imagined for the contemporary office and work styles, 
Bridge combines storage, stowage and room division in 
one seamless system.

34 FINAL WORD

Designers often turn out to be cultural magpies, assimilating 
the ideas and objects they find into their lives and work. For the 
world’s greatest designers, the things they acquire become part of 
their iconography. This is why the Eames House in Los Angeles 
retains its fascination for fans of the work of Charles and Ray 
Eames. Built in 1949 it remains open to the public. 

Far from the minimalist ideals that might be associated with 
two of the giants of 20th Century design, the house is thoroughly 
lived in, cluttered with books, artefacts, trinkets, pictures and 
mementoes. Perhaps the best known of these is the figure of a 
black wooden bird that stands in the centre of the house’s living 
room. Its renown lies in both its enigmatic appeal and the way 
it was frequently used as an accessory by the Eames in their 

photography. Perhaps the best known of these photographs is one 
in which the bird appears amongst the legs of a cluster of Wire 
Chairs, as if it were trapped or hiding in a woodland thicket. 

The precise origins of the statue are uncertain although it 
originated in Illinois where an artisan called Charles Perdew built 
a reputation for carving wooden bird decoys. His works continue 
to appeal to aficionados of American folk art, drawn to their 
purity of design and fetch high prices at auctions. The original 
bird is certainly unbuyable, but you can still get one from Vitra 
in Europe and Herman Miller in North America. It is not only 
beautiful in its own right, but also replete with history and  
cultural associations which is why it’s often found perched in 
images of interiors. 

Opportunities
people | places | technology

i



workandplace.com

A unique high brand value opportunity to  
connect with buyers and influencers in both 
print and digital media worldwide

In Article
Online article carries advert in text at least once in 
first or second reading frame.  
PDF file - Ad banner at footer of each page:

$600-1,500 per article, for 2 years, varies depending 
on article.

‘Bento Box’

1  Logo on cover to Bento Box
2  Article
3  Video 
4  Podcast

$2,500 per Bento Box for 2 years

Web Site Page
Footer banner to Home, About and Blog pages

$250 per month
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