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As the boundaries between the various parts of our 
working lives blur, so too do those that once existed 
between the various workplace disciplines. 

Insight, IN Magazine, the INSide Supplement series 
and the IN Conversation podcast have been created 
to explore the most essential issues for anybody with 
an interest in work and workplaces. 

With contributions from practitioners as well as 
suppliers and industry bodies, we offer a platform for
the most exciting and well-informed voices on the 
subjects of people, places and technology. 

Thousands of unique users read the website and 
magazine each day, offering you the chance to  
reach out to a unique audience of decision makers  
and influencers.
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The ever-changing nature of work means that a 
growing number of professionals from a wide range 
of disciplines are involved in decisions about offices, 
technology and working culture. 

Those decisons not only drive organisational success, 
they also define people’s experience of work. The two 
go hand in hand.  

And because the workplace sits at the intersection 
of people, place and technology, Insight and IN 
Magazine have always been at the forefront of this 
progressive approach. 

n •THE WORLD'S BEST OFFICE?

•WHERE THERE'S MUCK...

•UNDERSTATED RESILIENCE

•VITAL WORK EXPERIENCES
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90,123   
average monthly unique visitors

198,310   
monthly page views

41   
median age of readers

65%   
occupiers inc HR, FM, IT and RE managers

16,874   
confirmed weekly newsletter subscribers

46,856   
IN Readership

18% 
 

specifiers inc architects and designers

51% female readership

49% male readership
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workplaceinsight.net

con t ri b u t e
We welcome contributions that comply with  
our strict editorial guidelines.

advert ise

Hyperlinked sidebars:  £480 per week

Hyperlinked top banner:  £510 per week

Ads run on all pages and include hyperlinks and
unlimited changes to mirror product launches,
campaigns etc.

sponsor

Editorial promotion:  £250 per feature

Newsletter banner:  £360 per week

Podcast: £9,000 per season

Featured pages: On request

Supplements:  £4,500 including  
 permanent hosting,   
 ideas development,   
 copywriting and layout

mechanical data
 
We accept the following ad formats:

•gif  •jpg  •html  •png

Dimensions:
Sidebars:  265 px wide by up to 600px high
Banners:  600 px wide by 120 px high

Please supply a URL for linking ads and to allow
us to provide readership data.

Contributions should be supplied in a Word
format, typically are around 800 to 1,000 words
in length and should include where possible
an image and author details including a recent picture.
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September 2021

In association with
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IN Magazine 

Please supply as a high resolution, print-ready PDF, 
in CMYK, uncoated profile with a printed colour 
proof.

Single page: £1,750
Trim size: W 210 mm x H 275 mm
Bleed:  W 216 mm x H 281 mm

Double page spread: £2,500
Trim:   W 420 mm x H 275 mm 
Bleed:  W 426 mm x H 281 mm

Please send all artwork and production enquiries to 
enquiries@workplaceinsight.net

i n conversat ion pod cast

A new opportunity to join the ongoing and 
developing debate about work and workplaces.  
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Environmental responsibility is challenging and 
often conflicts with short term goals. In the July 
2020 issue of IN magazine, I asked environmental 
campaigner, sustainability and wellbeing 
consultant, Georgia Elliot-Smith about the issue 
of the proliferation of Perspex screens designed 
to reduce transmission of the Covid-19 virus in 
the workplace – all made from virgin materials. 
Whilst some argue that we are likely to need them 
again over the winter months, the ‘end of useful 
life’ of the screens is approaching.

“This is another example of the outcome from 
low cost materials,” explained Georgia during the 
interview. “Virgin plastic is so cheap to procure 
and dispose of that companies saw the screens as 
immediate solution in that situation.”

Whilst the arrival of the pandemic was 
heralded as ‘unprecedented’ and companies 
understandably scrambled to ‘do the right thing’ 
for their employees, the situation highlights the 
importance of lifecycle considerations. What are 
we going to do with redundant screens?  

A recent post on LinkedIn from workplace 
designer, Harsha Kotak (who is also founder of 
the international group, Women in Office Design) 
issued a ‘call to action’. “I was doing a site survey 
for a new client’s existing offices and saw these 
desk divider screens which they bought last year as 

The product lifecycle starts 
with a single step
— Joanna Knight

a knee-jerk reaction to work around the pandemic 
situation. Now as they prepare to move to their 
new space next year, their H&S department has 
said these screens are no longer required. It makes 
me sad to say there are ‘hundreds’ of these and I 
am fearful that these may go to the bin / landfill.”

It is heartening that there have been several 
replies to the post including possible options 
for reuse, repurposing and possibly recycling. 
One response highlighted that recycling is not 
necessarily the first option – it can be expensive 
and include high energy usage.

We need to change our thinking and processes. 
How can we ensure that we maximise the useful 
life of precious, and finite, natural resources?

Marcus Hopper, Design Management Leader 
for Gensler’s Northwest region in the US, offers 
some informative insights in the Company’s 
recent blog: Navigating the Circular Economy: 
How Reusing Materials Saves Costs and Lowers 
Embodied Carbon. 

“With lease expirations, office moves, and 
renovations currently underway, we believe that 
now is the time for companies to take a more 
proactive role in decreasing the amount of carbon 
associated with materials in a building’s lifecycle 
and reducing the amount of debris and waste 
going into landfills.” 

“As companies begin renovations to 
accommodate hybrid work environments, what 
considerations are being made for materials 
being removed from the project site? Can the 
beneficial recovery and reuse of materials during 
construction steer our industry’s resiliency efforts, 
relieve material supply chain issues, and support 
local communities in job growth creation?”

Marcus Hopper raises some vital questions. 
Can we rely on voluntary efforts? Does there need 
to be legislation to effect change? 

Joanna Knight has over 
30 years’ experience in the 
office & contract furniture 
sector. She is a marketing 
consultant, Council 
member at FIRA, and 
Sustainability & Circular 
Economy Manager at 
Women in Office Design 
(WOD).

How can we 
maximise the useful 
life of finite, natural 
resources?

“

COMMENT

It‘s time for an 
experience that‘s 
fundamentally better.
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Environmental campaigner, sustainability and wellbeing consultant, 
Georgia Elliott-Smith discusses her vision for change   

he ‘green agenda’, 
sustainability and climate 
change have finally hit 
centre stage. Various 

announcements are being made by UK 
Government and numerous ‘dignitaries’ 
are crying a ‘call to action’ to implement 
carbon reduction plans now. 

Lord Mayor of the City of London, 
Alderman William Russell, stated at 
the Annual Lord Mayor Gresham 
Lecture early in 2021: “Climate change 
is a bigger threat to the world than 
COVID-19.” 

He called on the financial and 
professional services sector to take urgent 
action to tackle climate change and 
ensure sustainability is at the heart of 
every financial decision. 

How many of these plans will come to 
fruition and really effect change remains 
to be seen – but this does highlight the 
increasing profile for these issues! 

The office workplace sector is a 
substantial contributor to the climate 
crisis. Fitout is responsible for 40 
percent of energy in a building and 300 

tonnes of fitout goes to landfill every 
day. Furniture manufactured from virgin 
resources, which is currently the majority, 
contributes to 30 percent of the carbon 
footprint of a commercial building over 
its entire life.

Even back in 2017, the Furniture 
Industry Research Association reported 
that in excess of 600 tonnes of furniture 
and mattresses are sent to landfill every 
year, with an estimated £760 million of 
recyclable and reusable resources from  
all waste materials being lost to UK 
landfills annually.

Environmental Engineer, Georgia 
Elliott-Smith has been working within 
the built environment for over 20 years. 
Her credentials are impressive – she 
was amongst the first cohort for a newly 
launched degree course in Environmental 
Engineering at the University of 
Portsmouth and subsequently became 
the first person ever to be a full time, 
permanent environment manager in the 
contracting environment.

“I grew up in the countryside 
and developed an interest in the 

environment,” explains Georgia. “I 
loved sciences and making things 
so knew I wanted to go into some 
type of engineering. A new course in 
Environment Engineering seemed a great 
fit. Upon arrival at university, I discovered 
that another student had commercial 
sponsorship so I immediately applied 
to various engineering companies. It 
was Bovis Construction that took a real 
interest in me and offered me a great 
package whilst at University.”

“Being a sponsored undergraduate 
offered some incredible experiences. 
Bovis and their suppliers supported  
me on an expedition to Antarctica  
and I became a UNESCO Special  
Junior Envoy for Youth and the 
Environment – this enabled me to  
travel around the country giving lectures 
to school children and encourage them  
to go into construction.”

Georgia is now also a WELL Building 
Standard Accredited professional, a 
Fitwel Ambassador and managing 
director of sustainability consultancy, 
Element Four. Her passion and drive 

Circle 
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he past year and a half 
should have served as a 
reminder of that tragic, 
unchangeable feature of 

the human condition, best expressed by 
Kierkegaard, that we are doomed to live 
our lives forwards but only understand 
them backwards.   

Retrospect is particularly important 
when we look back on sudden, large 
changes that knock us off our normal 
path. A taxonomy of change has emerged 
in recent years to describe such events. 
The best known is the ‘Black Swan’, 
coined and popularised by Nassim Taleb 
as things that “seem to us, on the basis of 
our limited experience, to be impossible” 
but which happen anyway, have a major 
impact and are often rationalised later.  

Then there are ‘Gray Rhinos’, those 
things we can see coming and are to be 
expected according to the author Michele 
Wucker who coined the term, but often 
don’t. Finally, there are ‘Dragon Kings’, 
which describe events that have major 
impacts in complex systems, but which 
might be predicted, unlike Black Swans. 

How you categorise the events of the 
last 18 months within this taxonomy 
is debatable. One thing that is likely 

to happen in their wake, and indeed 
already is happening, is a surge of 
utopian thinking. 

When old certainties totter and 
crumble, we reach for the reset button. 

The Internet and other media have 
allowed this to take place immediately 
while events were still unfolding, but 
in the early to mid 20th Century the 
responses to the paroxysms of the age 
were expressed on the page, and drew 
themselves out over many years. 

In Dorian Lynskey’s The Ministry of 
Truth, a “biography” of Nineteen Eighty-
Four, the author describes how Orwell’s 
book was the end point of an obsession 
with utopian (and ultimately dystopian) 
fiction that characterised the first half of 
the Twentieth Century, and reflected the 
competing political, social and economic 
ideologies of the era.

Although rooted in the Victorian age 
and a yearning for a better society, such 
works were given fresh impetus by the 
horrors of the Great War. By the time the 
Second World War ended, this yearning 
had found new outlets, most notably in a 
newfound optimism amongst people who 
never wanted to live through anything 
similar again.

This manifested itself in consensus in 
the Western world about international 
cooperation, liberal economics, state 
investment in infrastructure and 
rebuilding, progressive taxation and a 
sense of shared social responsibility. 
This was the era that forged the NHS, 
Welfare State, Common Market and 
the Wirtschaftswunder and embraced 
Modernism, and celebrated technological 
innovation and scientific achievement.

An earlier literary work may have 
more resonance for our current situation. 
In 1909, E M Forster – not exactly 
known for a body of work including 
dystopian fiction – published a novella 
called The Machine Stops. You can read 
it online but the story describes a future 
in which people live below ground, in 
isolation but with all their needs met by 
an omnipresent Machine.

People are allowed to travel, but  
tend not to and instead communicate  
and share ideas entirely through 
technology. Some are not satisfied with 
this life, including the protagonist Kuno 
who on a call to his mother says “I want 
to see you not through the Machine. I 
want to speak to you not through the 
wearisome Machine.”

The events of the recent past have exposed problems with the way 
we work, and revealed the way to something better

>
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As so often in this kind of fiction, 
Kuno rebels against the strictures of 
society, visiting the surface without 
permission to find people living without 
the Machine. Soon, those in isolation are 
forbidden from travelling to the surface 
completely and the Machine becomes 
the quasi-religious focus of life for those 
below ground.

Over time the Machine starts to 
develop defects and eventually fails 
completely, taking civilisation with it, 
leaving the main characters to conclude 
that people should never have left behind 
their connections with each other and the 
natural world.

There are obvious parallels between 
this and our current circumstances, but 
there are always problems with this kind 
of narrative, not least its underlying 
conservatism and yearning for a possibly 
mythical past.

However, it’s also possible to discern 
the religion of tech – what Forster calls 
Technopoly in the story – in some of 
the reactions to life and work under 
lockdown. We shouldn’t dwell on these 
except to say that the problems with 
some of the claims being made for a 
world of isolated individuals connected 
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toyota smart cit y
There has a been an awful lot of talk in the past year or so about 
how we might get people to venture back into cities, but perhaps 
rather less talk about making them more attractive places. One 
company that may be ahead of the game is Toyota which has 
begun work on its ‘Woven City’ at the foot of Mount Fuji. 
Initially home to around 360 people including older citizens and 
young families, the city will function as a test space for smart 
homes, artificial intelligence and robot technology

Viewfinder
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irst, a definition. A digital 
twin is a virtual replica 
of  an object, process, or 
system that can act as 

a bridge between physical and digital 
worlds by using sensors to collect real-
time data about it. This data is used 
to create a duplicate, allowing it to be 
understood, manipulated, or optimised.

The Internet of Things (IoT) and 5G, 
enable digital twins to become cost-

effective, with sensors capturing real-time 
data and AI transforming huge quantities 
of data into business intelligence.  

Digital twins are not the same as the 
static, 3D models of BIM (Building 
Information Modelling). Now with real-
time data collection and analysis, digital 
twins are continuously updated with data 
from multiple sources.

Walking into a modern office building 
in Silicon Docks, Dublin, would I know 

that it was refurbished utilising digital 
twin technology? Probably not.

I may notice the comfortable 
ambience, lighting and temperature. The 
efficient security procedure for visitors 
as I am scanned into the office building. 
I may even visualise hundreds of sensors 
and data points, gathering data into the 
Cloud.

Now, the history. It was April 1970. 
Two days into the Apollo 13 mission 

Digital twin technology has the potential to revolutionise the way 
we plan and manage buildings and cities

>
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DIGITAL TWINS

Wellington has created 
a digital twin of itself 

to aid local decision 
making and planning

>

FINAL WORD70 | in | issue 07

Object
– Handles

Architects and designers have always a had a thing for door 
handles. It’s the kind of detail they like and one of the most 
genuinely tactile features of a building. Architects from Frank 
Gehry to Zaha Hadid have worked on the designs of doorhandles 
for manufactures. 

Last year, Zaha Hadid Design created a characteristically 
sinuous range called Nexxa for UK-based Izé (pictured), a project 
that the great architect had worked on herself. 

It was the Finnish architect Juhani Pallasmaa who described 
the door handle as ‘the handshake of the building’ in his 
architectural theory book The Eyes of the Skin: Architecture 
and the Senses in 2005. This was cute before last March but now 
looks slightly menacing. 

Inevitably, a new generation of doorhandles are being 
introduced into this new era of mysophobia. They include Swiss 
tech company Tweaq’s self-disinfecting aluminium door handle, 
which the firm claims can eradicate pathogens in their millions. 

It will be interesting to see how our interactions with the tactile 
elements of buildings and our fellow humans will change (or 
not) as we begin to share space with them more often. This may 
manifest in small and unexpected ways. 

Even before the pandemic the specification of two seat sofas 
in shared space and receptions was subject to our inbuilt rules on 
personal space. People often treat them as single seats and most 
won’t want to share one unless absolutely necessary or alongside 
somebody with whom they have an established close relationship.   

The same principle applies to men’s urinals. Most men tend 
to leave an empty urinal between themselves and a neighbour. 
Those who transgress this unspoken rule may make other people 
uncomfortable or stressed. This behaviour has even been the 
subject of academic study, including a 1976 paper in the Journal of 
Personality and Social Psychology called Personal Space Invasions 
in the Lavatory. 

We ignore this stuff at our peril. It has potential implications for 
both our psychological and physical wellbeing. 

There may even be some unintended consequences of products 
such as self-disinfecting door handles, if they act as a persistent 
reminder to us that our fellow humans - and the horde of microbes 
they carry around with them - are a potential threat. 

So, the first step to overcoming this may not be a handshake or 
a hug with an old friend, but holding the door open for a stranger 
and not worrying what’s on them or the handle of the door.  Helping you work better anywherewww.bisley.com

Developed to provide a haven away from the hubbub of a 
busy workspace, Quarters creates a secluded space for 
individual focused work, a private place to take a call, or a 
cosy, comfortable meeting space for creative collaboration. 
Bringing a sense of peace and belonging to any office 
environment, Quarters is uniquely designed with personal 
storage embedded for easy access. And, add an extra 
dimension in low light environments with British icon 
Anglepoise’s unique halo light-escape effect from its classic 
conical lampshade, designed by Kenneth Grange.
 
Quarters: a place to call your own.
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workandplace.com
A unique high brand value opportunity to  
connect with buyers and influencers worldwide.

‘ben to box’

1  Logo on cover to Bento Box
2  Online article with sidebar ad
3  Video 
4  Podcast
$2,900 per Bento Box per year

feat ures
Online article carries advert in sidebar, visible at all 
times.  
PDF file - Ad banner at footer of first and last page:

$300-1,000 per article, for 3 years, varies depending 
on article.

web si t e page
Footer banner to Home, About and Blog pages

$250 per month

si debar ad
All online articles except Bento Box will have your ad 
in the sidebar. 

$3,500 per quarter
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Bento Box is designed to maximize engagement around a Work&Place 
topic, combining on-line and downloadable PDF c3,500-word W&P Journal 
article, with a short video, author interview and 20-minute ‘on-topic’ 

4. There is a c.5-minute 
interview with the Author. 
NOTE: Not part of  
basic package and 
requires sponsorship  
pre-production.

3. The article is available 
in PDF (A4 format) ready 
for download or sharing. 
PDF has footer banner ad  
to first and last page.

2. The article is available 
on-line – your side  
bar advertisement is 
always visible.

1. Sponsor checked and 
explained in podcast.
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