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People. Places. Technology

As the boundaries between the various parts of our 
working lives blur, so too do those that once existed 
between the various workplace disciplines. 

Insight, IN Magazine, Works Magazine, the IN 
Conversation podcast and now a new series of events 
have been created to explore the most essential issues 
for anybody with an interest in work and workplaces. 

With contributions from practitioners as well as 
suppliers and industry bodies, we offer a platform for
the most exciting and well-informed voices on the 
subjects of people, places and technology. 

Thousands of unique users read the website and 
magazine each day, offering you the chance to  
reach out to a unique audience of decision makers  
and influencers.
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88,736   
average monthly unique visitors

196,483   
monthly page views

41   
median age of readers

63%   
occupiers inc HR, FM, IT and RE managers

14,874   
confirmed weekly newsletter subscribers

49,103   
IN readership

20% 
 

specifiers inc architects and designers

The readership nsight.
people / places / technology

67%   
fit-out firms, architects, designers and 

other specifiers

41,207   
Works readership

23% 
 

other office trade including 
manufacturers, designers and commercial
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workplaceinsight.net

con t ri b u t e
We welcome contributions that comply with  
our strict editorial guidelines.

advert ise

Hyperlinked sidebars:  £470 per week

Hyperlinked top banner:  £500 per week

Ads run on all pages and include hyperlinks and
unlimited changes to mirror product launches,
campaigns etc.

sponsor

Editorial promotion:  £250 per feature

Newsletter banner:  £350 per week

Podcast: £9,000 per season

Featured pages: On request

Briefings:  £3,500 including  
 permanent hosting,   
 ideas development,   
 copywriting and layout

mechanical data
 
We accept the following ad formats:

•gif  •jpg  •html  •png

Dimensions:
Sidebars:  265 px wide by up to 600px high
Banners:  600 px wide by 120 px high

Please supply a URL for linking ads and to allow
us to provide readership data.

Contributions should be supplied in a Word
format, typically are around 800 to 1,000 words
in length and should include where possible
an image and author details including a  
recent picture.
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Unrivalled insight for workplace professionals

The ever-changing nature of work means that a 
growing number of professionals from a wide range 
of disciplines are involved in decisions about offices, 
technology and working culture. 

Those decisons not only drive organisational success, 
they also define people’s experience of work. The two 
go hand in hand.  

And because the workplace sits at the intersection 
of people, place and technology, Insight and IN 
Magazine have always been at the forefront of this 
progressive approach.

Aimed at an audience of informed and forward 
thinking occupiers, including general managers, senior 
workplace, property, facilities, technology and HR 
professionals as well as other inflluencers, IN offers 
outstanding insights into the ever changing world of 
work and workplaces. 

n •THE WORLD'S BEST OFFICE?

•WHERE THERE'S MUCK...

•UNDERSTATED RESILIENCE

•VITAL WORK EXPERIENCES

PEOPLE  /  PLACES  /  TECHNOLOGY

IN MAGAZINE
issue 9 | january 2022

in MagazineIN Magazine
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IN Magazine 

Please supply as a high resolution, print-ready  
PDF, in CMYK, uncoated profile with a printed 
colour proof.

Single page: £1,500
Trim size: W 210 mm x H 275 mm
Bleed:  W 216 mm x H 281 mm

Double page spread: £2,500
Trim:   W 420 mm x H 275 mm 
Bleed:  W 426 mm x H 281 mm

Please send all artwork and production enquiries to 
enquiries@workplaceinsight.net

i n conversat ion pod cast

A new opportunity to join the ongoing and 
developing debate about work and workplaces.  

 in | issue 12 | 05LEADER

The recent announcement by Apple that it wanted its employees to work 
in an office for three days a week sparked the usual, tedious pile-on about 
how many days people should spend in a physical workplace each week. This 
included a columnist at Grazia who joins the tens of millions of people around 
the world who not only know where Apple is going wrong, but also how to run 
every organisation in the world and what’s best for those who work for them.

Whichever unnecessary and immovable view people take on this kind of thing, 
there’s always plenty of evidence they can fling at the other side. After two and 
a half years, the Gish gallop of competing claims is now more of a marathon, 
fed by specious op-eds masquerading as the final word. Disappointingly, you 
won’t only find these in lifestyle magazines but also the once serious business 
press.

You’d expect it from Inc. but the likes of Fortune aren’t immune, as a recent  
piece demonstrates, with its silly headline about a war between employer 
and employee. “Love it or hate it, remote work is the way of the future”, it 
proclaims. Like ‘hybrid working is here to stay’, the slamming door of last-
word bombast rather than the dropped mike it thinks it is.

To be fair, the information that follows presents a more interesting and 
nuanced version of the issues, helped by the fact it leans heavily on the work of 
Nick Bloom and his colleagues, some of the people genuinely worth heeding 
on the present and future of work. If you don’t already subscribe to their regular 
updates, you should.

What they get right is that things aren’t always easy to pin down. For example, 
their work shows that what people most hate about traditional work and the 
workplace is the journey it takes to get to it. We’ve always known this, but 
what this means in practice, according to Bloom, is that those people who 
work in the centre of large cities see things rather differently to those who 
don’t. Organisations and people in smaller towns don’t use the same equations 
as those in major cities, and so make different decisions. Take away the 
commute and the office looks different. 
 
Mark Eltringham
Publisher, IN magazine

Editorial 
— The first and last word

For more information, visit our website or arrange a showroom appointment:
New Fetter Place, 8-10 New Fetter Lane, London EC4A 1AZ    
T: 020 7404 7441  |  E: info@kieurope.com  |  W: www.kieurope.com/colonnade

Colonnades have been used in architecture throughout human history, defining places that bring 
people together. From temples to markets, town squares to palaces - the idea of creating functional spaces 

within and adjacent to these structures is as old as civilisation itself.

‘Colonnade’ by KI brings this human-centred design to the open plan office by creating collaborative, 
activity-based work settings - quickly, sustainably and cost-effectively. Highly customisable, this robust  
free-standing modular system and its family of accessories can transform the workplace experience.

REDEFINE OPEN PLAN OFFICES WITH COLONNADE

KI-IN-Magazine-FP-Oct2021.indd   1KI-IN-Magazine-FP-Oct2021.indd   1 25/10/2021   13:50:1625/10/2021   13:50:16
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irst, a definition. A digital 
twin is a virtual replica 
of  an object, process, or 
system that can act as 

a bridge between physical and digital 
worlds by using sensors to collect real-
time data about it. This data is used 
to create a duplicate, allowing it to be 
understood, manipulated, or optimised.

The Internet of Things (IoT) and 5G, 
enable digital twins to become cost-

effective, with sensors capturing real-time 
data and AI transforming huge quantities 
of data into business intelligence.  

Digital twins are not the same as the 
static, 3D models of BIM (Building 
Information Modelling). Now with real-
time data collection and analysis, digital 
twins are continuously updated with data 
from multiple sources.

Walking into a modern office building 
in Silicon Docks, Dublin, would I know 

that it was refurbished utilising digital 
twin technology? Probably not.

I may notice the comfortable 
ambience, lighting and temperature. The 
efficient security procedure for visitors 
as I am scanned into the office building. 
I may even visualise hundreds of sensors 
and data points, gathering data into the 
Cloud.

Now, the history. It was April 1970. 
Two days into the Apollo 13 mission 

Digital twin technology has the potential to revolutionise the way 
we plan and manage buildings and cities

>

WORDS – BILLY LINEHAN

TWIN 
PIQUES

>

F

DIGITAL TWINS

Wellington has created 
a digital twin of itself 

to aid local decision 
making and planning

>
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Getting
better

Better d.o.o.
– Ljubljana
WORDS – JAMES GREENHOUGH

When a firm sets out 
to make the world a 
better place, it needs 
to look at how it can 
improve too

???
???

???
???

???
???

HÅG Tion We believe the HÅG Tion is
the most sustainable task chair
design in the world.

With the HÅG Tion we continue to push the boundaries 
of environmentally conscious furniture. Made with 71-75% 
recycled materials, designed for disassembly and made 
using as few components as possible, it also has the lowest 
carbon footprint of any of our task chairs, and can be 
repaired and refurbished long after its 10-year warranty. 

All of this combined make it our most sustainable task
chair to date. 

Flokk showroom,
63 Central Street, London, EC1V 3AF
www.flokk.com

™
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Viewfinder

GOOGLE HQ
The world’s big tech firms are having a particularly hard 
time picking their way through the uncertainty about 
workplaces. Where once the world looked for inspiration 
in the tech palaces of firms like Google, now the spotlight 
is on their working policies rather than places of work. 
The latest iteration of their HQ, designed by Heatherwick 
at Bay View would once have received a lot more media 
attention than the statements of executives about the firm’s 
working culture. That is no longer the case  
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In a world of commercially motivated debate and personal 
projection, Ben Waber’s focus on cold data offers welcome relief

WORDS - MARK ELTRINGHAM  |   PORTRAIT  -  SIMON HEATH

Great Workplace 
Conversation sparked 
by the pandemic and its 
lockdowns has often felt 

dominated by commercial interests. 
The binary home v office debate that 
has driven an inordinate amount of 

that conversation is rooted in the 
arguments made by property and 

tech firms, competing to see 
who can best catastrophise 

the opposite side’s 
position. 

One person who 
has challenged this 

notion is Ben 
Waber who is 

the co-founder 
of workplace 
analytics firm 
Humanyze 

and so has 
skin in the 

game, 
but also 

applies an academic approach to 
understanding the nuances and 
complexities of how people interact at 
work. He is prepared to embrace and 
express ideas that don’t necessarily add to 
his firm’s bottom line. 

It’s no surprise to learn that he 
remains a visiting scientist at MIT 
Media lab and is widely quoted as 
an independent expert on a range of 
workplace issues. Most recently he was 
the co-author with Zanele Munyikwa 
of a large-scale research project looking 
at the impact of remote work on new 
product development at the world’s fifty 
largest video game companies. 

What they found was complex, 
nuanced and fascinating. And 
underreported. 

They found that the companies 
that moved to remote work during the 
pandemic had more delays in launching 
new products than before the pandemic, 
while those that worked in person did 
not. Their explanation for this based 
on the data and previous research of 
communications at other global firms 
was that, while workers communicated 

more often and with more people, 
making them more productive overall, 
they communicated significantly less with 
their weak ties, making the testing and 
implementation of ideas more difficult. 

Humanyze grew out of Waber’s 
research at MIT. He describes how a 
visiting professor first hinted at the 
possible commercial application of the 
research he was undertaking with his 
colleagues: “It was really early on in 
our PhD that a professor from Sloan 
Business School came over to the group 
while we were using sensor data to look 
at fine-grained human communication 
within the lab and he said, well, we’ve 
got a lot of corporate data from this large 
bank in Germany. We’ve emails and 
chats, meeting data and I think if you 
looked at that combined with sensor data 
you could probably learn a lot about what 
predicts good outcome to companies.”

“We thought that sounded 
interesting”, he continues. “We’ve never 
done anything like this before, and so we 
go over to Germany in 2007 and started 
to explore the application of this new 
kind of sensor data about face-to-face 

T

>

Data      
driven 

FINAL WORD64 | in | issue 12

Object
– Giroflex

Although the invention of the swivel chair is largely credited to 
Thomas Jefferson, the roots of its industrialisation and our modern 
approach to ergonomics lie in Europe. It was here nearly one 
hundred years ago that Albert Stoll first introduced the world to 
the Federdreh, the legendary chair that is the common ancestor of 
every task chair that has followed. 

In 1871, a young engineer called Albert Stoll relocated to the 
town of Waldshut, on the southern fringe of the Black Forest on 
the banks of the Rhine which forms a border between Germany 
and Switzerland, to develop new processes of woodworking in 
the manufacture of seating. A year later he set up a second firm in 
Klingnau in Switzerland. By the 1890s, the focus of his work had 
shifted to office task seating, initially with the creation of a four-
legged chair which incorporated a swivel and height adjustment 
mechanism based on a column with a threaded action.

His son, Albert Stoll II later assumed both his father’s  
mantle and pioneering spirit. He proclaimed that ‘the chair  
is becoming more and more important as a working tool” and 
began intuitively to develop his own ideas about what we would 
now call ergonomics, although this was long before the term was 
even coined.

In 1926, at a trade show in Leipzig, he unveiled his core ideas 
to the public for the first time. The product he showcased, the 

patented Federdreh mechanism with its rotating central column 
and adjustable backrest is now rightly regarded as the progenitor of 
all modern office seating.

Of course, this wasn’t the end of the story. Three of his four  
sons went on to play an instrumental role in the creation of the 
modern office furniture industry. This was also a move that was 
to reshape thinking across every continent. Albert Stoll III took 
control of the Swiss arm of the business, which was to become 
Giroflex based in Koblenz.

Meanwhile Christof and Martin Stoll took joint responsibility 
for the Waldshut based business, until it was split up in 1958. 
Christof took over the reins at the existing site, developing the 
newly formed Sedus brand. 

Sedus is still going strong in its original location. Meanwhile 
Giroflex, is now a brand reinvigorated following its acquisition by 
European giant Flokk in 2017. 

A seminar and exhibition at the recent Clerkenwell Open 
explored the 150 year history of Giroflex as one of the most 
iconic and ground-breaking office furniture firms in the world. 
Its designs are now distinctly modern, but the values they espouse 
are consistent. This is perhaps unsurprising given that while the 
materials and processes we use to create seating move on, the 
bodies and needs of the humans that sit on them are unchanged  Helping you work better anywhere.

Introducing LockerWall. Inspired by the traditional locker system, but 
re-imagined for the contemporary office space, LockerWall gives you 
the scope to create an efficient, stylish storage system for any kind of 
environment. A fully integrated, optimum storage system that delivers 
dependable security, without dominating your space or sacrificing your 
style. Developed to bring you peace of mind, so you can focus knowing 
that your belongings are safely stowed away, all our lockers include a 
choice of locking systems for safe storage throughout the day.

LockerWall: designed to fit around you.

www.bisley.com
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There are great things in the Works

Works is the new magazine for the workplace 
interiors community. Works is by the workplace 
industry, for the workplace industry, about the 
workplace industry.

Formed against a backdrop of cultural, political 
and global disruption, WORKS aims to reconnect 
our thriving workplace interior sector. A place for 
architects, interior designers and specifiers to gain 
insight, share notes and make connections. A space 
for commercial furniture and interior brands to 
participate, learn and collaborate. A publication  
where industry newbies can find their feet.

A fresh new title with attitude, that doesn’t take itself 
too seriously.

Founded by Mick Jordan, Mark Eltringham and 
Ben Capper, WORKS features a diverse blend 
of workplace experts, leading architects, interior 
designers and industry businesspeople. The magazine 
is packed with a carefully curated blend of workplace 
interior project reviews, industry comment, expert 
opinion, interviews with leading figures and editorial 
content. Our aim: to be the leading dedicated 
workplace interiors title in the UK and Europe. And 
to do this in a fair, approachable and honest way.

Works
THE WORKPLACE DESIGN MAGAZINE ISSUE 2 / AUGUST 2022

It was well reviewed
Four stars out of five
And that's unheard of

in MagazineWorks Magazine
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Regular round tables: A series of events with industry 
leaders talking openly about the main contemporary 
office design issues.

Leader 01 Works

Welcome
We have looked at literally hundreds of furniture designs over the 
past couple of months – with many impressing – and you’ll see 
that our products guy, Freddie Steele, has selected his Fab 5 for 
us (page 4). 

However, I still can’t help feeling slightly underwhelmed by the 
market in general. Over the past two months we’ve seen major 
shows in Milan, Copenhagen, Chicago and Clerkenwell – but have 
we really found a great deal of innovation?

When super powers collide in sci-fi, comics and other geek 
stuff, the result is usually something awesome or truly terrible 
(so I’m told). However, when furniture super powers collide…
we’re still waiting! 

Where’s the new material use? Where’s the leftfield thinking? 
Where’s the investment in R&D? And we’re not the only ones 
who think so – there are plenty of specifiers telling us that they 
feel the same way. 

Let me reiterate that we have discovered some great  
new products from some great manufacturers over the past 
couple of months – and this is in no way a dig at any of those 
companies – but where’s the next great leap forward? Where’s 
the game changer? 

Don’t’ agree with us? Don’t @ us! Actually, do @ us. Tell us 
about the furniture products you believe are the classics of 
the future, the ones that others will follow. But if you send us 
yet another open individual pod or oversized armchair as an 
example, we’ll ask your mum for an embarrassing old photo of 
you and stick it on the front cover!

Mick Jordan
Editor

Ben Capper
Director

Mark Eltringham
Publisher

Patrick Myles
Art Director

Camilla Forrester
General Manager

Debbie Fuller
Digital production

John Cowan
Audio production

Sarah Brownlee
Illustrator

Published 6 times 
a year by Insight 
Publishing Ltd

Works
THE WORKPLACE DESIGN MAGAZINE ISSUE 2 / AUGUST 2022

It was well reviewed
Four stars out of five
And that's unheard of

v

Soft Work
Edward Barber & Jay Osgerby, 2018
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Mick Jordan, Editor

Fancy having 
Works in your 
pocket? Use the QR 
code for the digital 
version of this issue 
and much more!

14   Works / Issue 3 / 2022 Product review 15 Works

»

MOVE
ON UP
When we first came across the noho 
move chair, way back in those searing 
days of summer, we were already 
aware that, in a few months’ time, 
we were likely to see a number of 
new products reaching for the same 
hybrid market. Sure enough, Orgatec 
did present more than a couple of 
imitators/competitors. But we want 
 to talk with the people behind one  
of the OG’s.

noho move's innovative auxetic mesh 
seat provides 4-way flex and form-fitting 
support that cradles your body. Its 
dynamic 'forward-tilt' and 'recline-flex' 
combine to deliver uniquely fluid motion 
and ergonomic support, intuitively 
responding to your every activity and 
posture, eliminating pressure points, 
and improving your body's circulation. 
But this is no heavy, industrially-styled, 
traditional task chair.

We’re fortunate enough to be 
invited to the West End HQ of noho UK 
distributor, obo life, to meet with noho’s 
Executive Director, Richard Cutfield, 
who has journeyed all the way from his 
native New Zealand (not just to see us, 
obviously!). Despite the globe-crossing 
trip, Richard is on top form and is more 
than happy to tell us more about this 
impressive product. 

We begin, however, by asking Richard 
about his own career. “I’ve done a lot 
of things – I’ve been involved in a lot 
of businesses in New Zealand,” he tells 
us. “I was in private equity for a while, 
but I’ve been involved with Formway 
for some 20 years now. It was Formway 
who inspired me to design really – as an 
accountant I’m a classic left-brainer! 
Their approach to design has always 
impressed me. I remember having a 
conversation with one of the guys who 
ran the company at the time, and I said, 
“You’ve got to design what the customer 
wants” – and he replied, “No, you don’t 
quite get it. It’s actually about finding 
out the insight – creating something 
different and better”. Customers know 
what they want when they see it – but 
they can’t tell you what they want. You 
need to study them, understand them 
and see their behaviours, and then work 

out what is the thing that will really 
resonate with them and improve their 
lives. 

“That pushed me onto a path where 
I worked with a number of design-led 
companies and I got involved with a 
project for New Zealand Trade and 
Enterprise called Better by Design, 
where we tried to connect business  
with design to become more 
internationally competitive.”

Richard tells us that his home town 
was once the subject of an insult by 
John Cleese. The town’s response was to 
name its landfill ‘Mount Cleese’.

For those of you who don’t know 
about Formway – the design brains 
behind noho move – it started out 
as a small-scale manufacturer of 
steel furniture, and has since grown 
to become a studio with decades of 

research and design experience and 
is now recognised as a leader in the 
design of performance seating. “They 
always had a desire to create something 
that could be marketed to the world,” 
Richard recalls. “We did our first major 
design project some 23 years ago. 
We’ve invested a lot of money – creating 
designs that we didn’t really have the 
money for! We’ve been on a licensing 
route, and we engaged with Knoll in 
a project that became the Life chair. 
That started a 20-something-year 
relationship with Knoll, where we’ve 
design a whole range of performance 
seating for them. That is how we have 
always worked with Knoll. We dive 
deep into an insight, come up with a 
proposition, pitch it to Knoll – and that 
is how products such as Life, Generation 
and ReGeneration came to be.”

Left: 
Richard Cutfiield

Below: noho move 
features intuitive, 
dynamic ergonomics.

Left: noho move is 
constructed almost 
entirely from waste 
plastic.

Above and below: 
Formway looked to 
take the benefits of 
performance seating 
and move it away 
from the desk.

"They always had a desire to 
create something that could 
be marketed to the world."

22 Works / Issue 4 / 2023 Project  23 Works

Alexandra Livesey, COO 
of Clockwise, talks with 
Works about the business’ 
collaboration with 
MoreySmith to support 
neurodiverse members in 
their spaces.

Aiding  
Neurodiversity 
through  
Workplace  
Design Image: An abundance of 

plants provides visual 
access to nature, 

supporting wellbeing.

14   Works / August 2022 Thought leadership 15 Works

»

Office wash

A life less ordinary: 
Private family  
office spa 

When we received a message from 
Lee Penson, expressing an interest 
in Works, we knew we had our 
headliner for this first full issue. 
We’ve known Lee for longer than 
any of us would care to admit 
and, if there’s one thing we can be 
certain of, it’s that there will be no 
website regurgitation or marketing 
speak here. Lee tells it as it is.

»

30 Works / Issue 4 / 2023 Show preview 31 Works

W
DS

'23
A few of you may already know this story. 
It was some 15 months ago and three old 
friends met up for the first time in quite a 
while (well, we had been through lockdowns 
etc). Having caught up with each other’s 
news, the subject turned to industry 
journals, what the three friends felt the 
market was missing and the possibility of 
collaborating in the not too distant future.

WHERE
WE WANT

TO BE
Below: The show’s 
stunning bar  
concept has been 
developed by M Moser 
and is inspired by the 
repurposing of materials.

32 Works / Issue 4 / 2023 Show preview

»

That conversation occurred at the 
inaugural Workspace Design Show 
– which the three amigos were all 
hugely impressed by. The result of that 
conversation (and a few more chats 
and meets, of course) is Works. So, here 
we are, all those months later, pulling 
together a preview of the 2023 edition 
of WDS, which – we’re delighted to say – 
we’re very much a part of. And we don’t 
just partner with anyone, you know! 

Returning to Islington’s Business 
Design Centre on 27-28 February, 
the Workspace Design Show is back, 
with the 2023 theme of Destination 
Workplace: Places Where People Want 
to Be. 

In this ever-changing world of 
workplace strategy and design, there 
will be four different talks programmes: 
The Workspace Design Talks, 
Sustainability Works, The Occupiers 
Forum – The View from HQ, and The 
Finishes & Interiors Sector Conference.

The Workspace Design Talks will 
feature the latest trends, challenges 
and success stories in workplace design 
and strategy, from the UK’s leading 
architects, designers, developers 

and occupiers. Confirmed speakers 
include the likes of Collin Burry, Design 
Principal, Gensler; Shannon Pope-Ellis, 
Managing Director, MCM; Katrina 
Kostic Samen, Director and Head of 
Workplace Strategy & Design, KKS 
Savills; Grant Kanik, Partner, Foster + 
Partners; and Kate Smith, Executive 
Director, CBRE. 

In a series of talks, interviews 
and discussions, the Sustainability 
Works programme will bring together 
a selection of key figures behind the 
workplace market’s leading sustainable 
initiatives, projects and product 
developments. Curated by none 
other than our very own Editor, Mick 
Jordan, and the Works editorial team, 
the discussions will be in response to 
sustainability’s place at the top of the 
workplace agenda. The latest thought 
leadership will come from, among 
others Natalie Smith, Principal, Perkins 
& Will; Gurvinder Khurana, Director, 
M Moser Associates; Lucy Townsend, 
Head of Sustainability, BDP; and Beatriz 
Gonzalez, Director, Scott Brownrigg.

Workspace Design Show will also 
be hosting the Occupiers Forum – The 

"The Workspace Design 
Show is back, with the 
2023 theme of Destination 
Workplace: Places Where 
People Want to Be."

Above: Visitors will be able to source product 
innovations from leading manufacturers hailing 
from over 20 countries.  

Below: ‘Change by Design’ is a new lounge 
concept for the show, curated by BDP.

Helping you work better anywhere.

Introducing LockerWall. Inspired by the traditional locker system, but 
re-imagined for the contemporary office space, LockerWall gives you 
the scope to create an efficient, stylish storage system for any kind of 
environment. A fully integrated, optimum storage system that delivers 
dependable security, without dominating your space or sacrificing your 
style. Developed to bring you peace of mind, so you can focus knowing 
that your belongings are safely stowed away, all our lockers include a 
choice of locking systems for safe storage throughout the day.

LockerWall: designed to fit around you.

www.bisley.com
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workandplace.com
We also partner with Work&Place Journal. A unique 
high brand value opportunity to connect with 
occupeirs, buyers and influencers in both print and 
digital media worldwide.

feat ures
Online article carries advert in text at least once in 
first or second reading frame.  
PDF file - Ad banner at footer of each page:

$600-1,500 per article, for 2 years, varies depending 
on article.

‘ben to box’

1  Logo on cover to Bento Box
2  Article
3  Video 
4  Podcast
$2,500 per Bento Box for 2 years

web si t e page
Footer banner to Home, About and Blog pages

$250 per month

Bento Box is designed to maximize engagement around a W&P topic, 
combining on-line and downloadable PDF c3,500-word W&P Journal article 
with a short video author interview and 20-minute ‘on-topic’ podcast. 

4. There is a c.5-minute 
interview with the Author. 
NOTE: Not part of  
basic package and 
requires sponsorship  
pre-production

3. The article is available 
in PDF (A4 format) ready 
for download or sharing. 
PDF has footer banner ad  
to first and last page.

2. The article is available 
on-line – your side  
bar advertisement is 
always visible

1. Sponsor checked and 
explained in podcast
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General
www.workplaceinsight.net
enquiries@workplaceinsight.net
@InsightOnWork
https://www.linkedin.com/groups/4761614/

Mark Eltringham 
Publisher - Insight and IN
mark@workplaceinsight.net
00447970902115

Mick Jordan 
Editorial Director - Works Magazine
mick@workplaceinsight.net
00447775922207

Ben Capper 
Director - Works Magazine
ben@workplaceinsight.net
0041784031568

Neil Franklin
News and online editor
enquiries@workplaceinsight.net

Camilla Forrester 
Client Manager
camilla@workplaceinsight.net
00447793049523

Contacts
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