hsight.

people / places / technology

Media pack 2023

THE WORLD’S BEST SOURCE
OF FEATURES, NEWS

AND VIEWS ON WORK AND
WORKPLACES

* www.workplaceinsight.net
* enquiries@workplaceinsight.net

*00442032393418



People. Places. Technology

As the boundaries between the various parts of our
working lives blur, so too do those that once existed

between the various workplace disciplines.

Insight, IN Magazine, Works Magazine, the IN

Conversation podcast and now a new series of events
have been created to explore the most essential issues
for anybody with an interest in work and workplaces.

With contributions from practitioners as well as
suppliers and industry bodies, we offer a platform for
the most exciting and well-informed voices on the
subjects of people, places and technology.

'Thousands of unique users read the website and
magazine each day, offering you the chance to
reach out to a unique audience of decision makers
and influencers.
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CONTRIBUTE
We welcome contributions that comply with
our strict editorial guidelines.

ADVERTISE

Hyperlinked sidebars: £470 per week
Hyperlinked top banner:  £500 per week

Ads run on all pages and include hyperlinks and

unlimited changes to mirror product launches,
campaigns etc.

SPONSOR

Editorial promotion: £250 per feature
Newsletter banner: £350 per week
Podcast: £9,000 per season
Featured pages: On request
Briefings: £3,500 including

permanent hosting,
ideas development,

copywriting and layout

PHOTOGRAPHY: JAMES BRITTAIN

i

MECHANICAL DATA

We accept the following ad formats:
ogif ejpg ehtml epng

Dimensions:
Sidebars: 265 px wide by up to 600px high
Banners: 600 px wide by 120 px high

Please supply a URL for linking ads and to allow
us to provide readership data.

Contributions should be supplied in a Word
format, typically are around 800 to 1,000 words
in length and should include where possible

an image and author details including a

recent picture.
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IN Magazine

Unrivalled insight for workplace professionals

'The ever-changing nature of work means that a
growing number of professionals from a wide range
of disciplines are involved in decisions about offices,
technology and working culture.

Those decisons not only drive organisational success,
they also define people’s experience of work. The two
go hand in hand.

And because the workplace sits at the intersection
of people, place and technology, Insight and IN
Magazine have always been at the forefront of this
progressive approach.

Aimed at an audience of informed and forward
thinking occupiers, including general managers, senior
workplace, property, facilities, technology and HR
professionals as well as other inflluencers, IN offers
outstanding insights into the ever changing world of
work and workplaces.

. PEOPLE / PLACES / TECHNOLOGY

IN MAGAZINE
ISSUE 9 | JANUARY 2022

® THE WORLD'S BEST OFFICE?
® WHERE THERE'S MUCK...

© UNDERSTATED RESILIENCE
® VITAL WORK EXPERIENCES
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IN Magazine

Please supply as a high resolution, print-ready
PDEF, in CMYK, uncoated profile with a printed
colour proof.

Single page: £1,500
Trim size: W 210 mm x H 275 mm
Bleed: W 216 mm x H 281 mm

Double page spread: £2,500
Trim: W 420 mm x H 275 mm
Bleed: W 426 mm x H 281 mm

Please send all artwork and production enquiries to
enquiries@workplaceinsight.net

IN CONVERSATION PODCAST

A new opportunity to join the ongoing and
developing debate about work and workplaces.

conversation
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Works Magazine

There are great things in the Works

Works is the new magazine for the workplace
interiors community. Works is by the workplace
industry, for the workplace industry, about the
workplace industry.

Formed against a backdrop of cultural, political
and global disruption, WORKS aims to reconnect
our thriving workplace interior sector. A place for
architects, interior designers and specifiers to gain
insight, share notes and make connections. A space
for commercial furniture and interior brands to
participate, learn and collaborate. A publication
where industry newbies can find their feet.

A fresh new title with attitude, that doesn’t take itself
too seriously.

Founded by Mick Jordan, Mark Eltringham and
Ben Capper, WORKS features a diverse blend

of workplace experts, leading architects, interior
designers and industry businesspeople. The magazine
is packed with a carefully curated blend of workplace
interior project reviews, industry comment, expert
opinion, interviews with leading figures and editorial
content. Our aim: to be the leading dedicated
workplace interiors title in the UK and Europe. And
to do this in a fair, approachable and honest way.

ISSUE 2 /

THE WORKPLACE DESIGN MAGAZINE ~ ISSUER/ AUGUST 2082
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Works

Works Magazine

Please supply as a high resolution, print-ready
PDEF, in CMYK, uncoated profile with a printed
colour proof.

Single page: £1,500
Trim size: W 210 mm x H 275 mm
Bleed: W 216 mm x H 281 mm

Double page spread: £2,500
Trim: W 420 mm x H 275 mm
Bleed: W 426 mm x H 281 mm

Please send all artwork and production enquiries to
enquiries@workplaceinsight.net
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Regular round tables: A series of events with industry

leaders talking openly about the main contemporary
office design issues.
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When w received a message from
Lee Penson, expressing an interest
in Works, we knew we had our
headliner for this first full issue.
We've known Lee for longer than
any of us would care to admit

and, if there’s one thing we can be
certain of, it's that there will be no
egurgitation or marketing
2. Lee tells it as it is.

A fow of you may already know this story.

‘market was missing and the possibility of
collaborating in the not too distant future. )
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Work&Place

LingaTineg thie warid i veodioplace Thirking

workandplace.com

We also partner with Work&Place Journal. A unique
high brand value opportunity to connect with
occupeirs, buyers and influencers in both print and
digital media worldwide.

FEATURES
Online article carries advert in text at least once in

first or second reading frame.

PDF file - Ad banner at footer of each page:

$600-1,500 per article, for 2 years, varies depending

on article.

Work&Place

Leading the world in workplace thinking

Bento Box is designed to maximize engagement around a W&P topic,
combining on-line and downloadable PDF ¢3,500-word W&P Journal article
with a short video author interview and 20-minute ‘on-topic’ podcast.

‘BENTO BOX’

1 Logo on cover to Bento Box
2 Article

3 Video

4 Podcast

$2,500 per Bento Box for 2 years

1. Sponsor checked and
explained in podcast

2. The article is available
on-line — your side

bar advertisement is
always visible

WEB SITE PAGE
Footer banner to Home, About and Blog pages

$250 per month

3. The article is available

in PDF (A4 format) ready

for download or sharing.
PDF has footer banner ad
to first and last page.

4. There is a c.5-minute
interview with the Author.
NOTE: Not part of

basic package and
requires sponsorship
pre-production
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Contacts

General

www.workplaceinsight.net
enquiries@workplaceinsight.net
@InsightOnWork
https://www.linkedin.com/groups/4761614/

Mark Eltringham
Publisher - Insight and IN
mark@workplaceinsight.net
00447970902115

Mick Jordan

Editorial Director - Works Magazine
mick@workplaceinsight.net
00447775922207

Ben Capper

Director - Works Magazine
ben@workplaceinsight.net
0041784031568

Neil Franklin
News and online editor

enquiries@workplaceinsight.net

Camilla Forrester
Client Manager
camilla@workplaceinsight.net

00447793049523
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