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People. Places. Technology

As the boundaries between the various parts of our 
working lives blur, so too do those that once existed 
between the various workplace disciplines. 

Insight, IN Magazine, Works Magazine, the IN 
Conversation podcast series and other initiatives have 
been created to explore the most essential issues for 
anybody with an interest in work and workplaces. 

With contributions from practitioners as well as 
suppliers and industry bodies, we offer a platform for
the most exciting and well-informed voices on the 
subjects of people, places and technology. 

Thousands of unique users read the website and 
magazine each day, offering you the chance to  
reach out to a unique audience of decision makers  
and influencers.
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86,125   
average monthly unique visitors

188,244   
monthly page views

41   
median age of readers

63%   
occupiers inc HR, FM, IT and RE managers

10,897   
confirmed weekly newsletter subscribers

46,894   
IN readership

20% 
 

specifiers inc architects and designers
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67%   
fit-out firms, architects, designers and 

other specifiers

42,413   
Works readership

23% 
 

other office trade including 
manufacturers, designers and commercial
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con t ri b u t e
We welcome contributions that comply with  
our strict editorial guidelines.

advert ise

Hyperlinked sidebars:  £470 per week

Hyperlinked top banner:  £500 per week

Ads run on all pages and include hyperlinks and
unlimited changes to mirror product launches,
campaigns etc.

sponsor

Editorial promotion:  £250 per feature

Newsletter banner:  £350 per week

Podcast: £9,000 per season

Featured pages: On request

Briefings:  £3,500 including  
 permanent hosting,   
 ideas development,   
 copywriting and layout

mechanical data
 
We accept the following ad formats:

•gif  •jpg  •html  •png

Dimensions:
Sidebars:  265 px wide by up to 600px high
Banners:  600 px wide by 120 px high

Please supply a URL for linking ads and to allow
us to provide readership data.
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£2,000/mth
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£3,000/mth

Single page ad Works & IN 
(x12 per year) • •
Double page ad Works & IN 
(x12 per year) •
Round table • •
1 x Supplement printed in 
both mags •
Newsletter banner once a 
month (x12) • • •
Permanent Website side 
banner • •
Unlimited News stories • • •
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Unrivalled insight for workplace professionals

The ever-changing nature of work means that a 
growing number of professionals from a wide range 
of disciplines are involved in decisions about offices, 
technology and working culture. 

Those decisons not only drive organisational success, 
they also define people’s experience of work. The two 
go hand in hand.  

And because the workplace sits at the intersection 
of people, place and technology, Insight and IN 
Magazine have always been at the forefront of this 
progressive approach.

Aimed at an audience of informed and forward 
thinking occupiers, including general managers, senior 
workplace, property, facilities, technology and HR 
professionals as well as other inflluencers, IN offers 
outstanding insights into the ever changing world of 
work and workplaces. 

in MagazineIN Magazine
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IN Magazine 

Please supply as a high resolution, print-ready  
PDF, in CMYK, uncoated profile with a printed 
colour proof.

Single page: £1,500
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Double page spread: £2,500
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workp lace co cktai l ho ur pod cast

As well as our specialist podcast series, this is a weekly 
chat about news from the world’s most prominent 
workplace thinkers. 

 in | issue 18 | 03LEADER

There’s something in the idea that the creation of a bespoke, landmark corporate 
headquarters is a sign that something has gone wrong – or is about to – for the 
firm behind it. I’d first developed or come across this idea when visiting British 
Airway’s Waterside building in the late 1990s. At the time it was arguably 
the most talked about office building in the world, lauded for its inbuilt urban 
landscape, mix of settings and humane, biophilic design features.

It was at least ground-breaking and probably a seminal example of late 20th 
Century office design. And yet when you asked to visit the executive offices 
– always a good idea – you found inaccessible private rooms on the top floor 
guarded by a Miss Cerberus figure. The offices looked forward, but the leadership 
harked back.

It’s fair to describe Robert Ayling’s tenure as CEO over this period as bumpy. 
Although his biggest challenges were dealing with cost cutting and deregulation 
– the effects of which ultimately helped to erode some of the principles of 
Waterside – he is perhaps best remembered for the £60 million BA ethnic 
livery makeover that managed to attract scorn from all sides in 1997. From 
some quarters for relying on colonial attitudes to ethnicity. And from Margaret 
Thatcher for its betrayal of tradition who famously draped a piece of toilet paper 
over a model when presented with the design.

Waterside is still there, and remembered fondly by many people who worked 
in it over the years, yet it looks doomed. Its time as a dedicated HQ was sealed 
by the pandemic, its fate as a building by the development of a new runway.

All this came to mind as I listened to the bonkers tale of Sam Bankman-Fried, 
recently on trial for fraud, conspiracy and money-laundering at his firm FTX. At 
the heart of this podcast is a description of what happened with the firm’s £350 
million campus in the Bahamas. Although at first glance it all looks like a basic 
tale of corporate hubris, this version of events has it that Bankman-Fried himself 
had no interest in the design of the offices beyond having badminton courts.

His colleagues would come up with ideas to placate the designers. This 
included the notion that the exterior should look like Bankman-Fried’s famously 
unkempt barnet and the proposed use of a 14-inch, one-ton block of tungsten 
suspended in an atrium.

Coupled with Meta’s expensive backtracking on a lease for an office in 
London, just eight years after it made a great Instagrammable hoo-hah about a 
new campus in California and you have to wonder if the days of monumental 
headquarters statements are over.

Mark Eltringham
Publisher, IN magazine

Editorial 
— Signs of trouble

Simple. Beautiful. Sustainable.

OmniRoom.
The game-changing modular office system.

OmniRoomobolife.com       mute.design

OPTIMAL    BALANCED    ORIGINAL
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Nigel Oseland has been influenceing the way we talk about work 
since the 1980s. But he’s never lost his focus on the most important 
element in any workplace. People.

WORDS - MARK ELTRINGHAM  |  PORTRAITS  -  SIMON HEATH

nterviewing people involves 
trying to tease out a bit of 
personal colour. Sometimes 
I already know what that 

is or might be. That is certainly the 
case with Nigel Oseland who I have 
known for many years, know to be 
from Wolverhampton and who studied 
psychology and computer science at 
Keele University in my home town. 

He went on to focus on environmental 
psychology while working at the Building 
Research Establishment in Watford in 
the late 1980s and 1990s. This coincided 
with one of my own first roles in the 
workplace sector just a few miles down 
the road in Radlett. It’s very likely our 
paths crossed then although I don’t recall. 
He now has his own consultancy, runs an 
annual conference with his wife Maggie 
is a visiting fellow of Liverpool John 
Moores University and is a sought after 
speaker and commentator in the media 
and events worldwide.    

I Nigel is a connoisseur of beer as well 
as prog and indie rock and is prepared 
to act on both passions. He is the 
founder and organiser of a beer festival 
in his adopted home of Berkhamsted 
and the presenter of a weekly show on 
Radio Dacorum. 

Apart from our professional 
relationship, the latter keeps me in 
regular contact with him because each 
week he appeals for ideas for the theme 
of that week’s show – be it songs with 
gaps in them, songs about the weather, 
or whatever. 

This does throw up a slight 
generational mismatch because 
although I generally share his taste for 
both genres, I am ambivalent about the 
folkier end of the prog canon and he 
doesn’t share my appreciation for the 
likes of The Wedding Present and Half 
Man Half Biscuit. My suggestions on 
social media based on this love fall on 
deaf ears. >

Sound and 
vision

The best insights we 
have about work are 
rooted in disciplines 
such as psychology 
and anthropology

“
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‘Let me show you the new office!’ A 
friend fizzed with pride when it came 
to giving a preview of the new post-
pandemic office layout at her big-name 
technology company.  What stood out 
during a short virtual tour was how 
she was focused solely on the newly 
configured collaboration and social 
spaces. It was striking how little attention 
she gave to individual workspaces and 
desks – whether consciously or not, the 
social function of the office was figural.

As with much of what gets talked 
about in the workplace, the divide 

between what is publicly espoused and 
actually practiced can trap you in an Alice 
in Wonderland world, where nothing 
is as it seems. We would argue that, 
when stripped of fashionable flim-flam, 
most offices and their layout have come 
about as a cost-effective way of bringing 
people together for the purpose of visible 
control. 

They are, in practice, the application of 
nineteenth century factory thinking, with 
a dash of Henry Ford’s production line. 
Little attention is meaningfully applied 
to the social and psychological needs of 

WORKPLACE  in | issue 18 | 47

Some of our workplace habits are 
particularly destructive. Here’s how you can 
help people find better ways to work

WORDS – JENNIFER BRYAN & KAY SARGENT

Habit
forming

>

Having places to relax 
alone can be essential. 
Image: Sedus
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Viewfinder

flight of fancY
Say what you like about flying concept cars, but they’re 
more interesting than driverless vehicles, which always 
look like toasters. The possibly apocryphal tale behind the 
Model A concept from Alef Aeronautics which debuted at 
the Detroit Auto Show is that it started life as a doodle on 
a napkin in 2015. Made from carbon fibre and with eight 
independently powered propellors, the firm says its controls 
can be learned in 15 minutes if you know the difference 
between backwards, forwards, right, left, up and down  
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With the downfall of wunderkind Sam Bankman-Fried and the 
demise of his Bahamas HQ, does this mean that instead of being 
heralded as inspiration, the workplaces of tech firms have instead 
become old and toothless in their approach?

WORDS - HELEN PARTON

was alerted by the great 
Jack Pringle during a 
presentation course he was 
giving to an unforgettable 

YouTube clip of Steve Jobs speaking to 
the local council as part of a planning 
application for his Apple Park in 
California. Jobs, in familiar black polo 
neck jumper and wire-rimmed spectacles, 
took the officials of Cupertino City 
Council on a journey of opportunity, 
awe and inspiration. Designed in close 
collaboration with Norman Foster and 
his practice, Jobs eschewed the idea of a 
business park and instead emphasised the 
idea of a nature refuge with green spaces 
to the fore and an artificial pond in the 
centre of the circle-shaped building. He 
talked passionately of this not being the 
cheapest way to build something…with 
every panel of glass in the main building 
curved. “We have a shot at building the 
best office building in the world. I really 
do think that architecture students will 
come here to see it.”

FAANGs  for the memory

The structure had a fanatical amount 
of detail from the furniture harvested 
from a specific species of maple to the 
heavy hollow concrete slabs that acted 
as a then-innovative HVAC system. The 
building would not only be best-in-class 
for the occupants but would also be a 
benchmark for energy efficiency with 
its mix of solar panels and fuel cells 
powered by biofuel or natural gas. The 
doughnut shaped structure had hit a 
sweet spot of office culture back then in 
the 2010s. And that 2011 Jobs’ speech 
is a lesson in oratory and authority back 
when tech firms, especially those part of 
what  has been called the FAANG group: 
Facebook, Apple, Amazon, Google, 
Netflix were considered the last word in 
innovative workplace design as well as 
highly desirable employers.

Fast forward to 2023 and we have 
Sam Bankman Fried, appearing in 
front of the US judiciary and eventually 
being convicted of fraud for serious 
mismanagement of the firm he founded, >

FTX, a crypto currency exchange. The 
tech entrepreneur cuts a bizarre figure 
with his wild hair, high pitched voice, and 
board shorts as corporate uniform, not 
to mention his seeming disregard for the 
future of the investors who bought into 
him and his crypto brand and for whom 
a $billion worth of crypto currency’s 
value disappeared almost overnight 
thanks to his irregular financial practices. 
Journalist Helen Lewis, writing as the 
Bluestocking on Substack talks of  “The 
word that captures him more than any 
other is careless. He is careless of his 
appearance, careless of other people’s 
feelings, and careless of their money.’ I 
would add he has a carelessness towards 
workplace design too.

In November 2022, it was reported 
that one of FTX’s business units had 
spent $300 million in the Bahamas on 
homes and vacation properties for senior 
staff with ‘personal fiefdom’ the best 
description of Bankman Fried’s approach 
to designing and running a corporate 

I

The building would 
be best-in-class for 
occupants and a 
benchmark for  
energy efficiency

“

FINAL WORD70 | in | issue 16

The final word on...
the mouse

The history of the humble computer mouse dates back to the 
1960s and engineer Douglas Engelbart’s work on improving the 
way people and computers interact. He initially called the device 
he envisaged a ‘bug’ but the first prototype he created with Bill 
English was so unmistakeably a rodent that there was only one 
thing they could have called it. If only they had also settled the 
question of whether the plural was mouses or mice. 

In the intervening sixty years, the mouse may have lost its 
tail and ditched the mousemat, but its basic design is largely 
unchanged, constrained by its purpose and the form and function 
of the human hand.  

It has also become an unlikely weapon in the battle between 
remote workers and autocratic micro-managers. Since 2020, 
sales of productivity trackers have boomed. And with them, sales 
of devices that subvert the trackers, including something called 
generically a mouse jiggler.    

As its name implies this is some sort of device that simulates 
mouse activity on a screen by moving the cursor. That keeps 
the computer active, prevents it going into sleep mode or 
closing apps. Of course its existence and popularity are direct 
consequences of the lack of trust between remote workers and 
their managers. 

What gets measured gets managed cuts both ways, clearly. But 
there are probably bigger issues with this kind of management 

behaviour than remote workers gaming a system in this way. 
Perhaps most importantly, if you judge people’s performance on 
the amount of time they spend sitting in front of a computer, 
then that is what they will do (or pretend to do), whether it’s the 
right thing for the organisation or not.   

It’s all nuts. If you have well-paid adults in senior positions 
reduced to buying devices that jiggle mice* to give the impression 
of work to other well-paid adults in senior positions, then 
something has gone very badly wrong. So too all those other 
trackers of eye movement, key strokes, logins and whatever.

The very existence of mouse jigglers proves what happens 
when firms don’t trust the people they should trust. People  
game the system. They look for shortcuts. They focus on the 
wrong things. They repay mistrust with more mistrust. They act 
out in destructive ways. They lose faith in their employer and 
possibly their colleagues. And they aid in the development of a 
toxic work culture.   

This sort of thing was foreshadowed in an old episode of The 
Simpsons. Looking for shortcuts as always, Homer is working 
from home in his role as nuclear plant safety officer but leaves 
his terminal with a drinking bird pressing the Y key to indicate 
“yes” to a series of questions and goes to do something more 
interesting. He returns to find that his bird has fallen over and 
a nuclear meltdown is imminent

 
Bisley - Feel well, work well, live well.
 
From wellness at home to the workplace, Bisley has transformed and expanded the showroom to 
support an uplifting and positive atmosphere, with sustainably crafted furniture and storage 
solutions - where a flexible workforce can thrive.

32 Dallington Street, London, EC1V 0BB
bisley.com

BOB® by Bisley
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There are great things in the Works

Works is the new magazine for the workplace 
interiors community. Works is by the workplace 
industry, for the workplace industry, about the 
workplace industry.

Formed against a backdrop of cultural, political 
and global disruption, WORKS aims to reconnect 
our thriving workplace interior sector. A place for 
architects, interior designers and specifiers to gain 
insight, share notes and make connections. A space 
for commercial furniture and interior brands to 
participate, learn and collaborate. A publication  
where industry newbies can find their feet.

A fresh new title with attitude, that doesn’t take itself 
too seriously.

Founded by Mick Jordan, Mark Eltringham and 
Ben Capper, WORKS features a diverse blend 
of workplace experts, leading architects, interior 
designers and industry businesspeople. The magazine 
is packed with a carefully curated blend of workplace 
interior project reviews, industry comment, expert 
opinion, interviews with leading figures and editorial 
content. Our aim: to be the leading dedicated 
workplace interiors title in the UK and Europe. And 
to do this in a fair, approachable and honest way.

Works
THE WORKPLACE DESIGN MAGAZINE  ISSUE 13 /£12.00 / €14.00 / $15.00

The sky was  
pink champagne

in MagazineWorks Magazine
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Regular round tables: A series of events with industry 
leaders talking openly about the main contemporary 
office design issues.
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NOTICEBOARD
We start with the usual 
selection of stand-out 
industry lauches, initiatives 
and happenings. 

10
FREDDIE’S FAB FIVE
Our products guy, Freddie 
Steele, offers up his 
selection of the best new 
products of the season. 

14 
PROJECT: FLEET PLACE HOUSE
We're back in our 2nd home 
of Clerkenwell to take a 
look at the borough's latest 
brilliant office development. 

22 
MATERIAL MATTERS
We bring you all the sights 
and sounds from the 
recent Material Matters 
event at the Southbank's 
Bargehouse.

30
PROJECT: JIMMY CHOO
Staying in the capital, 
we cast an eye over the 
spectacular new working 
home of the iconic fashion 
brand, designed by our 
friends from Area. 

36
ANDREU WORLD X STARCK
We love it when two great 
things come together. We 
discover more about the 
collaboration between 
design great Philippe Starck 
and leading furniture brand 
Andreu World. 

42
PROJECT: MOO
In something of a 'London 
Special' we head up to 
Camden to learn more about 
the new LABS-based HQ 
of leading brand-building 
business, MOO, expertly 
designed by Trifle.

48
THE SUNDOWNER
We chat share an after-
work drink with two 
of Clerkenwell's newer 
'residents' – Rawside's 
Richard Gann and Liz Close.

54
OUT OF OFFICE
We take a close look at the 
industry showroom scene, 
and are left wondering why 
streets are so quiet and 
faces are so glum. 
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14 Works / Month 202? Eyebrow Eyebrow 15 Works

Having walked past and 
been very aware of fervent 
activity within, we were more 
than intrigued to discover 
that the refurbishment and 
rebrand of Fleet Place House, 
a landmark office building 
in Farringdon, had been 
completed. In a bid to learn 
more about the project, we 
asked leading design firm 
Scott Brownrigg – who were 
responsible for the scheme 
here – to tell us all about it.

Fleet
foxesThe reception space has been cleverly 

maximised, giving the perception that it 
is larger than it actually is

14 Works / Issue 8 / 2023 Project 15 Works

36 Works / Issue 8 / 2023   Thought leadership 37 Works

Starck
side

of the
world »

have in common is the use of wood, 
curved or finely worked, in some cases 
to the extreme of not using glues 
or hardware for their construction. 
That was the challenge. The reason 
is that wood is more recyclable than 
any other material and therefore it 
is the one that is best for ensuring 
the circularity of a product. We can 
always repair it to give it a second 
life. This is endorsed by Cradle to 
Cradle certification. The FSC 100% 
seal also ensures that it has been 
produced responsibly, from the forest 
to the factory and all the way to the 
consumer.”

Philippe Starck made his debut as 
a designer in the 1980s. What he has 

We were fortunate enough to 
collaborate with the Andreu World 
team at this year’s Clerkenwell Design 
Week, where we hosted a lively panel 
discussion on the subject of designing 
wellbeing at work.

Prior to the event, our friends at 
Andreu World generously sent us 
several of their own fascinating 
publications, outlining the company’s 
history, design pedigree, extensive 
portfolio and culture. 

One project in particular really 
caught our attention: Andreu World 
presents “Stories Starck” – an 
impressive publication that reflects 
the company's collaboration with who 
else but the renowned French creator 
Philippe Starck.

“It is a project with a purpose 
that has been materialised in a dozen 
designs, all of them generated from the 
principles of ecodesign,” our friends 
at Andreu World explain. “What they 

Below: These 
exciting products 
feature curved or 
finely worked woods

The great Philippe 
Starck has developed 
a collection of 12 
special produts for 
Andreu World

10 Works / Issue 8 / 2023  Freddie's Fab Five 11 Works
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Freddie's
Fab
Five

Our man in the know when it comes to 
innovative and exciting new products, 
Freddie Steele, has been trawling the 
streets of London, in search of five of the 
best when it comes to workplace gems. 

ARCO
Home-Work is a new chair from Arco, 
inspired by a desire for flexibility – 
and specifically that question of how 
we adapt the home for work purposes 
or, vice versa, how we make the office 
feel more like the home. Designer 
Jonathan Prestwich – a frequent 
Arco collaborator – has developed 
Home-Work to serve both these needs. 
Thanks to its optional wheels, Home-
Work provides the mobility of an office 
chair, great comfort and a friendly 
design, reminiscent of home. Speaking 
of which, it’s also suited to our 
collective home – the planet. It’s easy 
to reupholster, built to last a lifetime, 
and made of 95% biobased materials 
(the version without the wheels), 
meaning less environmental impact. 

ABSTRACTA
The Lily sound absorbing lamp 
represents a whole new perspective on 
acoustic products. Its noise-dampening 
feature – the moulded felt from which 
it is made – has been so thoroughly 
integrated that you don’t even notice 
it. Lily got its name from its early 
prototypes, which resembled water 
lily leaves. Since then, its shape has 
been simplified and made more open to 
interpretation. Still present, however, 
is the sense that the lamp is floating 
in the air, imbuing the room with a 
splendid stillness. Lily’s subtle design 
allows it to retain a soft, organic 
character, despite its somewhat strict 
form. Fully 90 or 120cm in diameter, 
Lily is intended for lighting large 
rooms, such as restaurants and open 
office spaces – environments where 
both noise and visual information 
levels are high. “It’s particularly 
beautiful when you hang a few of them 
together in a cluster,” says Hallgeir 
Homstvedt, who co-designed Lily with 
Runa Klock.

VITRA
Continuing its collaboration with 
the great Antonio Citterio, Vitra has 
launched ACX. Conceived with a 
strong focus on sustainability, the 
construction, materials, production, 
logistics and maintenance of this new 
task chair are designed to achieve 
a long service life with the smallest 
possible carbon footprint. Today’s 
hybrid and collaborative work methods 
place new demands on spaces and 
products, with task chairs used by 
different people throughout the day 
for varied lengths of time, while users 
expect chairs to be instantly ready for 
use – a ‘sit & work’ approach with no 
time wasted on settings and controls. 
In keeping with the motto ‘less is 
more’, this impressive new chair 
responds to customer expectations 
with regard to price, sustainability, 
comfort and appearance. “The idea 
was to have an understated chair, 
with a reduced backrest and a warm 
array of upholstery colours, suited 
for both home offices and open plan 
workspaces,” comments Antonio 
Citterio. He doesn’t get a lot wrong!

22 Works / Issue 8 / 2023   The Works Place review 23 Works

Matters
of

facts

After a hugely successful inaugural 
edition, Material Matters returned  

to the London design scene last  
month – proving that sustainability 
and innovation in material use are  

very much at the forefront of 
designers’ minds. 

Based on the critically acclaimed podcast of the 
same name, the fair brought together over 40 world-
leading brands, designers, makers, manufacturers and 
organisations to celebrate the importance of materials and 
their ability to shape our lives.  

Taking over the iconic Bargehouse at Oxo Tower Wharf 
on London's Southbank, the fair provided five floors of 
products, site-specific installations, a marketplace, learning 
area and an extensive talks programme, providing a new 
platform for engagement, collaboration and inspiration for 
the design and architecture industries. 

The fair once again looked at how the design industry 
can address issues around the circular economy and why 
material intelligence is so important to our lives and our 
environments and, despite the changeable weather (and 
when we say changeable, we mean weather that shifted 
from howling winds up and down the Thames, through 
to cloudbursts and fierce electrical storms) visitors still 
flocked to the Southbank. In fact, some 6,000 registered 
visitors battled the elements to see more than 50 
participating brands and exhibitions, as well as more than 
30 expert speakers.  »

One of the highlights of the show proved 
to be the informative and captivating 

talks programme

Out of  
office ...

As is often the case, there’s a chill 
wind blowing down Clerkenwell’s 
Great Sutton Street. This might be 
part of the reason that, on a dull 
Wednesday afternoon, the capital’s 
design district is so quiet. None of 
this might sound remarkable to the 
majority of you, but we should point 
out that this is the first day of the 
Clerkenwell Design Trail.

It really does feel like chalk and 
cheese from May’s CDW. That same 
vivid fuchsia appears in the windows 
of a number of showrooms, but there 
the similarities end. So why would 
this be? Well, we think this goes way 
deeper than just ambivalence to the 
Design Trail. We think that Great 
Sutton Street shouldn’t be this quiet on 
any Wednesday. In any week. Okay, you 
can have Christmas off! 

We are slightly encouraged by the 
fact that, a few hours later, there 
are people around, grabbing a quick 
drink in the Sutton Arms or The 
Slaughtered Lamb before heading 
off to their favourite participating 
showroom. And showrooms such as 
Modus and Solus are nice and busy, 
full of ‘the right kind of people’. 
There’s a good reason for this; these 
companies have put a great deal of 
time and effort into inviting people into 
their space, with the dangle of all the 
things that specifiers love – namely 
content, food and drink. We’re just not 
sure that the aforementioned fuchsia 
posters, stickers and flags have a 
great deal to do with the attendance 

and participation of the design 
fraternity’s finest. And why would 
you hold a design event in Clerkenwell 
immediately after London Design 
Festival, when a number of leading 
specifiers have made a rare escape 
from the studio in daylight hours? 
Once is a treat, twice is a no-go. Surely 
it would make more sense to either 
host at the same time/be a part of the 
wider Festival, or alternatively move 
fully away from those dates? 

In saying all this, we did hear the 
moans of a couple of participating 
showrooms, who were quick to point 
fingers at pretty much everyone else 
– from event organisers through to 
absent design firms – when the truth 
of the matter is that they hadn’t even 
invited their own clients and had no 
content/event programme to offer. You 
do have to put the hard yards in, just 
as Modus et al are proving here. 

The Cwell bars and pubs are 
constantly busy of an evening – just 
not with the right people. Maybe that’s 
just us? It feels a bit like that scene 
from St Elmo’s Fire (showing our age 
again!) when the main protagonists 
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walk past their old haunt and see a 
bunch of new kids at their favourite 
table. We don’t know who the new kids 
are or where they work – but we do 
know that they neither work in the 
showrooms nor visit them in search 
of products. Back in the day, without 
wishing to boast, we could walk into 
most of the pubs and find industry 
faces, from both sides of the fence. 
There is no longer that strong industry 
‘scene’ and it is becoming increasingly 
rare to find specifiers enjoying a long 
lunch, a sundowner and a casual tour 
of the showrooms. It’s not necessarily 
their fault. We know that they are 
under a great deal of pressure and that 
their clients’ projects and ever-tighter 
deadlines must come first. It just 
doesn’t help the showrooms, who are 
of course under their own pressures – 
not least the justification of spend on 
those alarmingly expensive spaces. 

We know it’s asking a lot, but please 
support your friendly showrooms 
when you can. Bosses, let your people 
run free in the glorious streets of 
Clerkenwell and beyond. Or you might 
lose them!

Functional 
+ Refreshing
Introducing 
Fuld Nesting Chair
by Herman Miller
Designed by Stefan Diez in a sleek inverted-Y shape with seats 
that flip up, Fuld chairs fit neatly together when not in use, 
saving on space. With Fuld, functional becomes interesting.

hermanmiller.com/fuld
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workandplace.com
We also partner with Work&Place Journal. A unique 
high brand value opportunity to connect with 
occupeirs, buyers and influencers in both print and 
digital media worldwide.

feat ures
Online article carries advert in text at least once in 
first or second reading frame.  
PDF file - Ad banner at footer of each page:

$600-1,500 per article, for 2 years, varies depending 
on article.

‘ben to box’

1  Logo on cover to Bento Box
2  Article
3  Video 
4  Podcast
$2,500 per Bento Box for 2 years

web si t e page
Footer banner to Home, About and Blog pages

$250 per month

Bento Box is designed to maximize engagement around a W&P topic, 
combining on-line and downloadable PDF c3,500-word W&P Journal article 
with a short video author interview and 20-minute ‘on-topic’ podcast. 

4. There is a c.5-minute 
interview with the Author. 
NOTE: Not part of  
basic package and 
requires sponsorship  
pre-production

3. The article is available 
in PDF (A4 format) ready 
for download or sharing. 
PDF has footer banner ad  
to first and last page.

2. The article is available 
on-line – your side  
bar advertisement is 
always visible

1. Sponsor checked and 
explained in podcast

                 • enquiries@workplaceinsight.net•  www.workplaceinsight.net                                              



General
www.workplaceinsight.net
enquiries@workplaceinsight.net
@InsightOnWork
https://www.linkedin.com/groups/4761614/

Mark Eltringham 
Publisher - Insight and IN
mark@workplaceinsight.net
00447970902115

Mick Jordan 
Editorial Director - Works Magazine
mick@workplaceinsight.net
00447775922207

Camilla Forrester 
Client Manager
camilla@workplaceinsight.net
00447793049523

Neil Franklin
News and online editor
enquiries@workplaceinsight.net

Contacts

nsight.
people / places / technologybi

ll
y 

bo
lt

on

                 • enquiries@workplaceinsight.net•  www.workplaceinsight.net                                              


